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AIBUMA 2011 S PECIAL WELCOME TO KENYA , the
NCr e of Mankind?o

To our esteemed conference participants we bid you awarm welcome to the Second African
International and Business [AIBUMA 2011] Conference. The University of Nairobi, through the

School of Busness, is pleased to hold the second annual AFRICAN INTERNATIONAL
BUSINESS AND MANAGEMENT (AIBUMA) CONFERENCE. The conference aims at
providing a forum for researchers, policy/decision makers, academics, business and
management practitioners, and consultants to share the their research work, experiences and
thoughts as regards management of organizations whether private or public, large or small,

profit or not for profit i n ' i ne with t his y e Syneiges fdr Bettare of
Performance.

The conference seeks to;
I Showcase research as well as provide a forum for collaboration and fusion with
business leadership practice.
I Plug into the global business thinking by engaging in activities that elevate her
visibility in the global arena.

This year® theme, Building Synergies for Better Performanceq arises from the realization that
through combination of efforts organizations can realize better results than the sum of the
results of individual efforts. We have received papers from a cross-section of business areas.

This conference also has a roster of keynote speakers who will share their experiences on how
their organizations build synergies through collaboration, technologies and other efforts that
harness capabilities for better results. Thes speakers are drawn from academia and the
business world and include some of the renowned chief executives in our country.

The paper presenters are also drawn from universities and research institutions in Kenya and
across the globe. These papers, we b#ve, are based on intellectual reflection, conceptual
studies and empirical studies.

Thi s yeard6s conference follows the successful fi
in the same venue. As promised in the last conference an authoritative Case Book of
experiences in Africa that will detailing how organizations in Africa have taken advantage of
opportunities and also how they continue to resolve business and management problems is at

an advanced stage of production.

The best papers from this conference will be published in the African Journal of Business and
Management ( AJBUMA): ISBN 978 -9966-1570-1-0. AIBUMA intends to develop this journal
to a world class repository of business and management knowledge research in Africa. This
should be invaluable as a reference point for indigenous knowledge, domegrown 6in Africa that
will be relevant for business leadership in our context.
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The attached program sheds light on some of the speakersand paper presenters participating in
this year® conference. We therefore warmly welcome you to Nairobi to enjoy the conference
and the hospitality of the Kenya n people, the cradle of Man Kind.

I will like to acknowledge the support received from the University of Nairobi, The College of
Humanities and Social Sciences at the University, The School of Business fraternity, University
of Nairobi Enterprise Services and many other organizations towards the preparation of this
conference and of course, the conference organizing committee for their dedication to the
process.

Finally, 1 encourage all participants to actively engage in discussions for the next two days of
the conference. | wish you a fruitful experience in this conference. | will also urge all of us to
make connections and interact with as many partici pants as possible during the breaks.

Once gain welcome to the second AIBUMA conference.

S. Onserio Nyamwange, AIBUMA 2011 Conference Chair
E-Mail: editor@aibuma.org
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CONFERENCE PROGRAM

2nd African International Business and Management (AIBUMA

2011) Conference

Venue: Kenyatta International Conference Centre (KICC)
Dates: 25TH T 26TH August 2011

Thursday 25th August 201 1
VENUE: KICC LENANA HALL

Thursday 25th August 2011

SESSION I: OFFICIAL OPENING: 8.45 i 10.00 AM
MC - Dr. Josiah Aduda & Dr. Gituro Wainaina

8.00 T | Registration at KICC by Organizing Committee ROOM: KICC LENANA HALL

8.45

8.45 . | Welcome from the Conference Chair Stephen O . Nyamwange

8.50 » | Welcome Address Dean, School of Business, | Stephen M.N. Nzuve
University of Nairobi

9.05 7 | Address by Principal, College of Humanities and Social | Prof. Enos Njeru

9.15 Sciences, University of Nairobi

9.15 7 | Address by DVC (Student Affairs) & Patron, AIBUMA | Prof. Isaac Meroka

9.25m 2011 Mbeche (DVC Student Affairs)

9.25 1 | Invitation Remarks by the Vice Chancellor, University of | Prof. George A.O Magoha,

9.35 Nairobi to the Chancellor, University of Nairobi Vice Chancellor

9.35 i | Opening Speech by the Chancellor, University of | Dr. Joseph Barrage

10.00 Nairobi Wanjui

10.00 AM - 10.30 AM :

CONFERENCE TEA BREAK

Thursday 25th August 2011

SESSION 11: 10.30 AM 7 BUSINESS SYNERGY & LEADERSHIP SYMPOSIUM

Session K6Obonyo

Chair : Prof . Peter

& C. N Kar

10.30 T

International Keynote Address

BOB COLLYMORE

HOOAM | ¢ E.O0 SAFARICOM LTD
Introduced by the Dean, School of Business, University
of Nairobi.
ﬁ-gg A T | African Keynote Speech PAUL MELLY
' | Deputy Chairman and Chief Strategist Standard Group
E-‘l‘rg PA'\'/‘I{' - | African Keynote Speech JONATHAN CIANO
' "~ | C.E.O Uchumi Supermarkets
}ié‘; PPMM - | International Keynote Address JOHN GALLAUGHER - PhD
' " | Assoclate Professor of Infamation Systems, Carroll
School of ManagementBoston College
12685“\';!‘/' T | African Keynote Speech JULIUS KIPNGETICH
' ' C.E.O Kenya Wildlife Service
1.00 PM i 2.00 PM: CONFERENCE LUNCH BREAK
%’8'0 1215 | Address by PS ministry of Information Dr. Bitange Ndemo

Introduced by the DVC (Student Affairs) & Patron,
AIBUMA 2011
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CONFERENCE SPLITS INTO STREAMS

Thursday 25th August 2011
SESSION llI: LOCAL PERSEPECTIVES ON BUSINESS SYNERGY
FOR COMPETITIVENESS

TIME: 2.00 71 4.30

ROOM: Aberdares

Stream: Governance and
leadership/ Innovation and
Knowledge management
Chair: Dr. Martin Ogutu  /
Emma Anyika

Rapporteur: Vincent Machuki

ROOM: Impala Hall

Stream: Enterpreneurship
Chair: Dr. Jackson Maalu / Dr.
Tabitha Kiriti Nganga
Rapporteur: Florence Muindi

ROOM: Lenana

Stream: International Business
management strategies

Chair: Dr. John Yabs /Dr.
Zachary Awino

Rapporteur: Jay Gichana

Managing Networks: An
Innovative Service For
E Fronting cost of living in E :g(r)nnotmg Social Capltal E
. g Small And Medium . .
1o | advocacy for change in To] . i o Safeguarding Kenya's
N : N | Enteprises (Smes): A Study | N N :
« | Africa N | of Medipos Network. Leipzi o Business Hub' Status
5 Emma Anyika, Patrick S Germanp ’ pzl9 o Timothy M. Kiruhi
— | Weke and Thomas Achia — nany I
o «i | Daniel Huba Opondo o
Gonzalve Nshimiyimana and
Ute Rietdorf
= | Buildin svnerdies .. | Diasporic Synergies: .. the case for low cost
= betweegn ethica); gn p Z | Conceptualizing African Z | country sourcing as a
To) : w | entrepreneuria | teams | v | strategic cost saving
™ | business  values for ™ ™
N o « | based upon trans - | & tool
better institutional . .
i— . ) :— | continental networks i— Thomas Kangangi
v | performance in africa To) : To) L
N | S cinta Maweu A« | Eliada Nwosu and Joy N Muchiri and J ohn
N N | Oguntebi N | Kerich
.. .. .. strategies adopted by
E The Influence of E E multinational
10 Spirituality on 10 Game Th eory in Strategic 10 corporations to cope
~i | Organizational « | Management N with  competition in
:— | Citizenship Behaviors :— | Madara Ogot = kenya
53_ David Oginde 3 3 Dr.Martin  Ogutu and
N N N | carol Samuel
.. . .. .. effect of firm level
= The duty and action of = | Effects of Corruption on = | factors,firm  strategy,
Corporate Social L . ) .
o - o | Bank Lending: Evidence o business environment
S | Responsibility (CSR) =) . =) .
P . o | From Sub -Sahara African P on firm performance
from the perspectives of . . .
= :— | Countries = Paul Muturi Kariuki,
v | Vedanta o) Tp) .
S | Balakrishnan Muniapa  n < | Charles Anaere < Zachary Awino and
N N N | Martin Ogutu
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THE IMPACT OF
Cognitive  mapping: A FOREIGN DIRECT
| oo e P Td- | o | Performance  Of Women | _ | INVESTMENTS (FDIs)
E - P . E Micro Entrepreneurs: The E ON ECONOMIC
definition of concepts:
10 Original Definition of the 10 Legal Frame work 10 GROWTH AND
o . o | Kithae Peter and Juster o DEVELOPMENT IN
Stakeholders Meaning
— . . — | Nyaga - KENYA
o | Nassreddine Garoui o o ;
S S S Kim Musau and Antony
« « ® | Kimotho
= i%reg;nen;uﬁ%ﬂy gzz;n ~ | Entrepreneur and  Self ~ .| SUSTAINING A
E reIchtices and cﬁallen es g Management E COMPETITIVE
0 g P ges o ¢ Lucky Ossai -lgwe Esuh and v o ADVANTAGE
& Thomas Kangangi —d . . - @ .
o s o d Minai Sobri Mohd o o| Fredrick Matheka
Muchiri
An Investigation Into
s | The con sequences of < | Entrepreneurshi in an = Market Positioning
= . q = P P : = | Strategies Practised By
mobile number emerging market context: . .
To) L 1) ; 1) Pharmaceutical Firms
< | portability in kenya and < | Barriers to graduate start < . -
o | I . I Marketing Medicines In
. | itsusage factors _lupin Uganda. - Nairobi
8. Thomas Muchiri 8. Isa ac Katono 8. Mary Kinoti & Newton
«® ™ ® | Njeru
s | A Framew ork for | S | Sustainabilty Of  Small, s Organguonal .
= = : ! g Strategic Behaviour
Knowledge Management Micro And Medium
o - . o . o And Performance Of
S | of Wildlife Research in S | Enterprises:  Support By o Publicl Quoted
Y | Kenya N | Electricity Sector And | ¥ Yy
= i— i— Companies In Kenya
w | Anuradha Khoda and o | Government 1) : .
~ | Christopher A. Moturi ~ | Brigitte Okonga Wabuyabo Y | Vincent N. ~Machuki
«® P ' ™ 9 9 y ® | and Peter O. K'Obonyo

15 MINUTES CONFERENCE TEA BREAK AS THE PRESENTATIONS CONTIN UES

Thursday 25th August 2011
SESSION IV: LOCAL PERSEPECTIVES ON BUSINESS SYNERGY FOR

COMPETITIVENESS
TIME: 4.00 1 5.30

ROOM: Aberdares

Stream:  Best practices in
accounting and financial
management

Chair: Dr. Aduda/ Dr. Daniel

Huba Opondo
Rapporteur: Josephant Lishenga

ROOM: Shimba

Stream: Marketing
commercialization strategies
Chair: Dr. Isaac Katono
Rapporteur: Mary Kinoti

and

ROOM: Lenana

Stream : Performance
management/ Projects and
programs management
Chair: Prof.
Ogot/David Oginde
Rapporteur: Michael Mwangi

Madara

An assessment of the effect of
proper book keeping practices
on the financial performance
perspectives from small and
medium scale business
enterprises in Kisii municipality

Mr. Okwena Kengere David, Mr.
Okioma Thomas , Mr. Erick
Nyakundi Onsongo

4157 4.30 PM:

Human Capital And Economic
Growth In Kenya
Florence k. Muindi
Tabitha Kiriti Nganga

& Dr.

4.157 4.30 PM:

A Survey Of Leadership
Effectiveness Trade Unions: A
Case Of The Kenya Union Of
Sugar Plantaton And A llied
Workers Union

Florence Muindi & Christopher
Sakwa Wangara

4.157 4.30 PM:

African International Business and Management Conference 2011
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JACQUELINE A. ODUDOH

.. | CREDIT RISK MANAGEMENT .. | The Purchase Criteria Of .
= | AND PROFITABILITY OF | 2 | Organizational Buyers For s | SYNERGIES BETWEEN
o o . o | FORMAL AND INFORMAL
v | COMMERCIAL BANKS IN KENYA w | Network Cabinet s: The Case )
I | ANGELA M. KITHINJI S | Of Buyers At Waka* Ltd 3 BUSINESS COMMUNITY (THE
‘ . - CASE OF DAR ES SALAAM
3 S | Poknaryal and Mary Kimone | @ | CITY PETTY TRADERS)
< < y i y < | Robert Suphian
TRANSFORMATION OF The Influence of Power THE CONTRIBUTION OF
MANAGEMENT OF STOCK Distance on the relationship TRADE UNIONS IN THE
EXCHANGE MARKET between Employee PROMOTION OF EMPLOYEE
.. | FORWEALTH CREATION AND .. | Empowerment and .. | PERFORMANCE: THE CASE OF
= | EFFICIENCY Z | Emppowerment Outcomes in = | THE UASU, EGERTON
g | MOSES WANDERA AND | g | MNCsin Ke nya 8 | UNIVERSITY CHAPTER
s | CHRISTOPHER K. YEGON s | Dr. Oloko Margaret and [T} Asaneth Chepkoech Lagat, Dr.
5 5 Dr.Martin Ogutu 5 Benjamin K. Mutai, Mr. Tom M.
< < < | Okioma, Eri ck Nyakundi
& ~ ~ | onsongo
Corpprate governance Organisational Characteristics THE IMPACT OF
practices, and the Relationship And Use Of Knowledge OUTSOURCING ON LEAD TIME
.. | between Corporate Governance .. | Management Systems By .. )
= | and Financial Performance = | Masters Students In School Of S | AND CUSTOMER SERVICE:A
o . . . 0. ) Q. | SURVEY OF SUPERMARKETS
3 | among Broadcasting Stations in w | Education In Makerere 2 | IN NAIROBI
o KDernyaJosiah Adudal, Geoffrey 0 University > | Robert M. Bosire ,  Ombati O.
S | wandabwa 2 Jared Mobisa S S ;?:hrzfds B7NT§(r)n aKongere and
© | Mosoti3, L0 L0 -hyaog
TRANSFORMATION OF CAPITAL INVESTIGATION OF THE
MARKET AUTHORITY THROUGH INFLUENCE OF HUMAN
ASSET SECURITIZATION RESOURCE POLICIES ON Creatin a Learnin
MOSES WANDERA AND EMPLOYEE RETENTION IN or anizgation throu f?
.. | CHRISTOPHER K. YEGON . | THE PETROLEUM INDUSTRY: | _ [ i9aeeron o0
= = | (A CASE STUDY OF HASS | = ping 9
S S | PETROLEUM NAIROBI, | & | 2mong Employees
™ ™ ! ' & | Grace Wairimu Mureithi and
o w | KENYA) . o 2 | Simion Kipchumba
5 5 Ruth Wambui Wainaina, 5
F! — | Thomas Okioma, Erick Nyakundi ‘-!
L0 * | onsongo L
| Modeling Cost Of Living In | Performance Of Women Micro | Students' Perceptions:
E Advocacy For Change In Africa E Entrepreneurs: The Legal E Learning Envirnoment, Quality
0 Emma Anyika,Patrick Weke & 0 Framework © Assurance Effort And
w5 | Thomas Achia 5 | PeterKithae w | Academic  Perfo rmance In
p 5 5 Higher Institutions Of Learning
™ 3] ® | In Uganda
0 © | Nkuutu Geofrey
Effect Of Firm Level Factors, Determination  Of Product Innovation Hubs and Small
= | Firm Strategy, Business = | Positioning Strategies = . . )
o . : o g & [ and Medium Enterprises in
o | Environment On Firm o | Adopted By Tour Companies o - . .
S S - . S | Africa: Setting the Policy
© | Performance «© | In The Promotion Of Domestic S | pgenda
— | Paul Muturi Kariuki, Zachary ~ | Tourism In Kenya = | e McCormick  Jackson
< | Awino And Martin Ogutu S |JUSTUS M~ MUNYOKI & | S| OR Y '
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Friday 26 th August 2011

VENUE: KICC LENANA HALL

Friday 26th August 2011
SESSION |: OFFICIAL OPENING: 8.45 i 10.00 AM

MC - Prof Evans Aosa & Dr. Josiah Aduda

8.00 i 8.30
AM: Registration at KICC by Organizing Committee ROOM: KICC
LENANA HALL
8.30 1T 8.40
AM: Welcome Address Dean, School of Business, University | Stephen M.N.
of Nairobi Nzuve
8.40 -8.45.00
AM: Address by Principal, College of Humanities and Social | Prof. Enos Njeru
Sciences, University of Nairobi
8.45 1 8.50 | Invitation Remarks by the dean, school of Business, | Stephen M.
AM: University of Nairobi to the International Keynote | Nzuve
Speaker
8.501 9.30 | Address by the International Keynote Speech Johan Woxenius
AM: Professor of maritime transport management and
logistics, University of Gothenburg, Sweden

Friday 26th August 2011
SESSION 1I: 9.15 AM i BUSINESS SYNERGY & LEADERSHIP SYMPOSIUM

Session Chair: Prof. Francis Kibera /Dr. XN Iraki

9.30 i 9.45 | African Keynote Speech MARY KIMONYE
AM: C.E O Brand Kenya

9.45 AM 1 | African Keynote Speech MUGO KIBATI
10.00 AM: DIRECTOR GENERAVISION 2030

10.00 AM - 10.30 AM : CONFERENCE TEA BREAK

African International Business and Management Conference 2011 8 | Page
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CONFERENCE SPLITS INTO STREAMS

Friday 26th August 2011

SESSION IlI: LOCAL PERSEPECTIVES ON BUSINESS SYNER GY FOR COMPETITIVENESS

TIME: 10.30AM 1 1.00PM

ROOM: Aberdares
Stream . Best practices in

accounting and financial
management
Chair: Prof. Kaijagi /

Dr. Oloko Margaret
Rapporteur:Joseph Barasa

ROOM: Shimba

Stream . Marketing and
commercialization strategies
Chair: Dr. Justus
Munyoki / Nkuutu
Geofrey

Rapporteur: Margret Muthoni

ROOM: Lenana

Stream:
management/

Performance
Projects and

programs management
Chair: Dr. James Njihia /

Robert Suphian
Rapporteur: Alfred Karwega

@ | Application of  survival <Q Business benefits  of social & | staff development programs
S i . S | networking in gaining S .
S | analysis in  bankruptcy S | leverage amon media S | and job performance of lecturers
5 prediction of firms listed p houseg in kenva 9 p in Moi U niversity
® o on Nairobi stock exchange. ™ y ® o Maryjulie Odinga and Fred
S 3 Eddie Mungami g 3 Peterson Obara Magutu and S 3 Bakkabulindi
Martin Nyaga
o | Effect of working capital o | The role of Advertisements in o | IMPACT OF COMPETITIVE
S | management practices on S | creating unnecessary wants S | STRATEGIES AND DYNAMIC
| financial performance: a | which lead to development of ~ | RESOURCES IN A BUSINESS
— | study of small scale fads progressively developing ENVIRONMENT TO FIRM
9 enterprises in kisii south Q| into undesirable traits. Q| PERFORMANCE
o 3 district, Kenya o § Sreekumar Pillai, Dr. Wilson P. o 2 Winnie Macharia and Zachary Bolo
9 Robert Nyabwanga 9 R.and Veena Wilson 9 Awino
Effect of provision of micro
;2(' finance on the ;2(' ;E('
0 performanc.e of  micro 0 Grappling With the Endurmg 9 | THE RAPID RESULTS
o | enterprises: a study of = | Challenges of Consumption 5 . o
! : . d A ot | INITIATIVE: The Missing Loop
youth micro enterprises Complex Syndrome in Nigeria Si

— . — ) — immy Marwa
= under k -rep program, Kisii S Ihegazie Sunday Okpara =
< | county, Kenya i i
- Simeyo Ot ieno - -

A CONCEPTUAL MODEL FOR

MANAGING SUPPPLY
= . = | The effect of consumer .. | NETWORKS FOR
5 Intellectual capital 5 behaviour on consumerism <§t SIMULTANEOUS  OPTIMISATION
o | reporting in Nigeria: a way Py erspectives from consumers: o | IN A COMPLEX ADAPTIVE
@ | forward N s couny kenya @ | ENVIRONMENT: A CASE OF THE
— — ’ —
- Ramat Salman — | Erick Onsongo — | FLORICULTURE INDUSTRY IN
Ty o 1n | KENYA
— — —
i — — | Emmanuel Awuor and Maria
pa ~ ~ | Vosloo

A CONCEPTUAL MODEL FOR
| Determinants of growth of 3 | MANAGING SUPPLY NETWORKS
42: firms through mergers and <§( Grappling With The E  nduring <§( FOR SIMULTANEOUS
| acquisitions: an empirical » | Challenges Of Consumption n | OPTIMISATION IN A COMPLEX
Y | study at the Nairobi stock Y | Complex  Syndrome  In Y | ADAPTIVE ENVIRONMENT: A
| exchange, Kenya | Nigeria ~ | CASE OF THE FLORICULTURE
'8 Fidelis Muia and Fredrick '8 Gazie Okpara 8 INDUSTRY IN KENYA .
< | Aila - — | Emmanuel Awuor and Maria
- - | Vosloo
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2.157 2.30 PM:

Determining factors
influencing information

security man agement in the
Nigerian Banking and
Insurance Sector: A
Literature Review

Dorcas Adebola Babatunde
and Mohamad Hisyam
Selamat

2.157 2.30 PM:

The Influence of Public
Procurement Regulations on
Procurement  Practices among
Secondary Schools in Mosocho
Division of Kisii County, Kenya
Patrick Kenyanya, Jonathan
Onyango and Francis Mamati

2.157 2.30 PM:

A Study On The Factors
Contributing Towards
Adoption Of Green
Marketing Practices In
Kenya: A S urvey Of The
Mobile  Phone  Service
Providers In Kenya

Oburu Cineth Kerubo &
Kinoti Mary (Mrs.)

2.3071 2.45 PM:

STRATEGIC ATTRIBUTES OF
PRODUCTIVITY: THE ROLE
OF INFORMATION
TECHNOLOGY IN NATION AL
COMPETITIVENESS

Alice J.O Yalla and Zachary
Bolo Awino

2.307 2.45 PM:

Evaluation of the Influence of the
Public Procurement Regulations on
Procurement  Practices among
Secondary Schools in M osocho
Division, Kisii County, Kenya

Patrick  Kenyanya , Jonathan
Onyango , Francis Mamati and
Robert Maoga

2.307 2.45 PM:

The Determinants  Of
Learning Achievement Of
Public  Primary  School
Pupils In Kenya

Professor Lucy Wairimu
Kibera & Professor Fra ncis
Ndungu Kibera

3.00

245 7
DM-

A STUDY OF PROBLEMS &
PROSPECTS OF INTERNET
RETAILING IN INDIA

Hemant Katole

3.00

245 7
DM-

The implementation of total
Quality management at RITEE
groups of institute: a study

Sanjay Daharwal

3.00

24510
DM-

Green Marketing
Intervention  Strategies
And Sustainable

Development, A Review
Of Literature Mary Kinoti

3.007 3.15 PM:

Managing Banks amid
Information and Computer

Technology Explosion:
Paradigms in Kenya
Dr.Richard Nyangosi,

Dr.Samuel N. Nyangau and
Hellen G. Magusa

3.007 3.15 PM:

EFFECT OF QUALITY
IMPROVEMENT PRACTICES ON
MICRO AND SMALL ENTERPRISE
PERFORMANCE

Kithae Peter and Dr Gakure Roselyn

w

3.007 3.15 PM:

An Assessment Of The

Role Of Diversification

Strategies On Revenue

Perfomance Of Cyber

Cafés Services, Kisi i
Town, Kenya

Mactosh Onwonga, Okindo

Omoke

3.157 3.30 PM:

Managing Banks amid
Information and Computer
Technology: paradigms in
Kenya

Dr.Richard Nyangosi ,
Dr.Samuel N. Nyang'Au and
Hellen G. Magusa

3.157 3.30 PM:

WHERE ARE EAST AFRICAN
BUSINESS SCHOOLS IN THE RACE
TOWARDS WORLD CLASS
STATUS?

Simmy Marwa

3.157 3.30 PM:

Factors Causing Reversed
Bullwhip Effect On The
Supply Chains: A Case
Study Of Kenya Pipeline
Company

Otieno Tom Obondi and
Gerald Ochieng Ondiek

i 3.45

3.30
DM-

E-Learning And The Role Of
Education In Economic
Growth

Gatabana

i 3.45

3.30
DM-

THE EXTENT OF IMPLEMENTATION
AND CRITICAL SUCCESS
FACTORS OF LEAN SIX SIGMA IN
COMMERCIAL BANKS IN KENYA .
Beatrice Chelegat, Stephen Onserio
Nyamwange and Cliff Onsongo

i 3.45

3.30
DM-

Influence of power
distance on employee
performance and MNC
performance
Dr. Olok o Margaret and
Dr.Martin Ogutu

3.457 4.00 PM:

Debt Financing And
Organizational Growth: A

Case Study Carried Out In

Savings And Credit Co -
Operative  Societies  (Kisii

Region)

Mactosh Onwonga, Duncan

nyangara

3.4571 4.00 PM:

The Influence of the External

Environment on the Performance

of Publicly Quoted Companies in
Kenya  Vincent N. Machukil, PhD
and Evans Aosa2

3.457 4.00 PM:

Investigating Selected
Organizational Variables,
Leadership, Performance
Intent and Organizational
Performance in Kenyan
Public En terprises
Nyambura Koigi

Evaluation of Applicability of

ASSESSMENT OF THE
RELATIONSHIP BETWEEN IS O

PROJECT MANAGEMENT
LEADERSHIP AND

_|Al'tmanos Revisel 19001 CERTIFICATION  AND | SUCCESS IN KENYA

E Prediction of Financial E PERFORMANCE OF E Nyamwange Stephen and
10 Distress: A case of s MANUFACTURING FIRMS IN 0 Moennga

< | Companies Quoted in NSE < | NAIROBI <

= == | Dickson Mark Odhiambo Anyango =

8 8 | and Dr. Kenneth Wanjau 8

< | Martin Ondipo, Andrew Sitati, < ) | <

4:20pm - 4.45pm : CONFERENCE TEA BREAK
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Closing Ceremony

~[4.45pm

Way forward - AIBUMA 2011Chairman

N

Vote of thanks to organizing committee by the Dean
School of Business- UON

> Vote of thanks to the sponsors by Dean  School of
Business- UON

Closing Speech - DVC (Research Publications &
Extensions)

> Announcements - Dr. Gituro Wainaina
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LIST OF ABSTRACTS

Paper Title: Author(s): Abstract: Keywords: Institution:

1 Title: Fronting cost of living in advocacy for change in Africa
Author(s): Emma Anyika, Patrick Weke and Thomas Achia

Abstract: In the past few months African countries have witnessed a lot of strife. This has been attributed to
dissatisfaction among citizens. This paper endeavors to model the cost of these unrest on the ways of life of it
citizens. A real risk weighted pricing model is used which determines actual risks and costs of the unrest. With
these estimates, it is hoped that the citizens will strive to change their mode of participation in their countries affairs
and awaken political and economical development in Africa.

Keywords: Non-diversifiable risk Diversifiable risk

2 Title: MANAGING NETWORKS: AN INNOVATIVE SERVICE FOR PROMOTING SOCIAL CAPITAL AMONG
SMALL AND MEDIUM ENTEPRISES (SMEs): A STUDY OF MEDIPOS NETWORK, LEIPZIG GERMANY

Author(s): Daniel Huba Opondo, Gonzalve Nshimiyimana and Ute Rietdorf

Abstract: Many small and medium sized enterprises (SMESs) are adopting cooperative arrangements and forming
formal networks with other businesses as a primary development strategy. It is empirically supported that
businesses involved with networks have a relatively higher survival and success rate and that the primary variables
influencing such performance are inherently social in nature. Through networking, access to financial resources,
information, technology and new patterns of organizations are among benefits that members can have. Specifically
in knowledge-intensive sectors, due to the complexity of new product development and emerging market segments,
businesses often find it difficult to establish the necessary expertise in all areas of operation required to compete.
Cooperating with other companies thus provides a mechanism with which this can be achieved. For promoting
SMEs the question arises: if networks are that important, how then can we make them perform at their best and
encourage entrepreneurs to embrace the networking concept? A review of literature provides that the most critical
success factors for networks include: trust based relationships, knowledge creation & sharing, innovation,
gover nance and geographical proxi mity. Based on that,
among network members will facilitate processes of knowledge exchange and thus foster their performance. A
small survey of Medipos - a network unit in the health sector of the city of Leipzig, Germany - served as a model in
providing insights on those critical success factors as well as potentials for network promotion.

Keywords: Social Capital, Networks, Critical Success Factors, Medipos, Leipzig, Germany

3 Safeguarding Kenya's 'Business Hub' Status
Timothy M. Kiruhi

4 BUILDING SYNERGIES BETWEEN ETHICAL AND BUSINESS VALUES FOR BETTER INSTITUTIONAL
PERFORMANCE IN AFRICA

Author(s): Jacinta Maweu

Abstract: Businesses and corporate organizations globally are struggling to stay afloat amidst the biting effects of
the economic crisis. The global economic crisis, increasing competition and the increasing cases of corporate and
business scandals have re-awakened the need for value guided strategic thinking in both the public and corporate
world. Building synergies is one of the most common ways in which corporate, business and even public institutions
are strategically positioning themselves either to beat competition or to remain economically viable in the market.
This paper explores the economic cost of ethical failures in business, public and corporate organizations in order to
make a case for the importance of values in guiding organizational behaviour. The paper explains why ethics
should be at the core of corporate governance if organizations are to protect or improve their reputation,
performance and win public trust. Using the market model and public interest model, the paper shows why it is in
the best interest of any organization to have internal and external ethical controls to ensure the successful building
of synergies at the organizational and inter organizational level. The main argument that the paper presents is that
most organizational failures in most African countries are not as a result of poor business/organizational models or
a misjudgment of the market, but rather due to some serious ethical failures. There is therefore need to re-examine
the principles upon which these corporations are governed in an attempt to build a synergy between ethical and
business values for better performance.

Keywords: Corporate Governance Ethics Performance Business

5 Title: Diasporic Synergies: Conceptualizing African entrepreneurial teams based upon trans -continental
networks

Author(s): Eliada Nwosu and Joy Oguntebi

Abstract: Within the turn of the century, the concept of the African diaspora is increasingly shaping emerging ideas
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in African development discourse within and beyond the continent. This study seeks to explore how the
globalization of African citizenry has formulated trans-national networks of Africans that inform a novel emergence
of diaspora-driven entrepreneurial teams. Acknowledging the variation of political and structural conditions across
African regions, this paper will attempt to postulate how regional geo-political, cultural, and historical trends have
lent to distinct and context-specific features of trans-national networks for respective African regions, and in turn,
the diverse development of diasporic entrepreneurial teams. This paper aims to build a compelling argument for
propositions across four major themes towards the construction of a general conceptual framework. 1)the
relationship between regional political, structural, and institutional conditions and the movement of peoples that
results in the spatial and cultural areas of group interaction and network formation, and consequently, the various
compositions of African entrepreneurial teams; 2) the relationship between regional conditions and regional
success in forming and harnessing trans-national networks to establish local entrepreneurial endeavors; 3) the
consideration of how entrepreneurial teams of various African regions may facilitate internal processes of
collaboration and cooperation towards the success of their enterprise; 4) the consideration of the means by which
diasporic teams of various regions engage with their home societies so as to administer their progress. Ultimately,
the paper combines a macro-level analysis of the globalization of the African person and identity to the micro-level
analysis of the localization of economic empowerment and development. In reconciling these levels of analysis T
via the methodologies of historical and context analysis - the authors attempt to convey propositions that will lay the
groundwor k for future empirical examination in hop
contributions to development through enterprising ventures and the building of local economies

Keywords: African diaspora trans-national networks entrepreneurship

Institution:  University of Cape Town Graduate School of Business, Rochester Institute of Technology Saunders
College of Business

6 Title: THE CASE FOR LOW COST COUNTRY SOURCING AS A STRATEGIC COST SAVING TOOL
Author(s): Thomas Kangangi Muchiri and John Kerich

Abstract: Over the years, the business environment has continued to change and so has the focus of businesses.
Businesses have continued to put the procurement function in the forefront of their corporate strategic process due
to the understanding that this provides significant improvements in the competitiveness. Intense competition in the
market coupled with tough economic times has put pressure on businesses to reduce costs in order to break even
and improve their profit margins. Globalization and liberalization of trade has made it easier for business to
participate internationally. These developments have provided a fertile ground for business to source inputs and
labor from low cost countries (LLCs).Through a comprehensive review of literature this paper will therefore try to
put Low Cost Country Sourcing into perspective. It was noted that even though Low Cost Country Sourcing
provides organizations with significant cost savings and thereby helping in growing the business, it can be risky due
to delivery, quality and safety uncertainties among others, it can be expensive, involving and like any other
business strategy, it is without challenges-either business or cultural. There is need therefore to approach it via a
plan that is gradual and calculated, one that clearly sets out; steps of action and the levels of investment in terms of
resources and time that the business is willing to invest. The plan should also be able anticipate the degree of
corporation from global partners. It was also clear that for Low Cost Country Sourcing strategy to be successful
there is needed to grow it within the organization in order to effectively alter the resource levels to accommodate it.

Keywords: The case for Low Cost Country Sourcing Low Cost country Sourcing Low Cost Country

Institution:  University of Nairobi-School Of Business

7 Title: The Influence of Spirituality on Organizational Citizenship Behaviors
Author(s): David Oginde

Abstract: Whereas for a long time employers have compartmentalized workers, carefully separating business
concerns from personal identities, this has been shown to result in low productivity because employee personal
lives affect their work. In his spiritual leadership theory, Fry (2003) advocates for organizational leaders to be
attuned to satisfying follower needs for spiritual survival through the universal spiritual values of humility, charity,
and veracity. In this line, a quantitative study was conducted among middle managers from a large financial
institution in Kenya for empirical support for spirituality as a predictor of organizational citizenship behaviors (OCB).
The results, in general, support spirituality as a predictor of OCB but individuals need a high sense of calling and
membership to effectively perform OCB. Implications for employers and employees are discussed.

Keywords: Organizational Citizenship Behaviors Workplace Spirituality Spiritual leadership Theory

Institution: Regent University

8 Title: Game Theory in Strategic Ma nagement
Author(s): Madara Ogot

Abstract: Game theory provides a formal language for describing conscious, goal-oriented, decision-making
processes involving one or more players, where there is an interdependence of outcomes. This paper seeks to
explore the potential of using game theory in strategic management. From the presented review of the current
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literature, the paper illustrates that the strength of game theory in strategic management lies in its ability to provide
insights into competitive environments and strategies.

Keywords: Game Theory Strategic Management Entrepreneurship
Institution: UNES

Title: STRATEGIES ADOPTED BY MULTINATIONAL CORPORATIONS TO COPE WITH COMPETITION IN
KENYA

Author(s): Dr.Martin Ogutu and Carol Samuel

Abstract: Multinational corporations (MNCs) operate in a global environment unfamiliar in political, economic social
cultural, technological and legal aspects. Increased competition among multinational corporations and the entry of
other players in the Kenyan market necessitate the design of competitive strategies that guarantee performance.
Creating strategies for coping with competition is the heart of strategic management which is critical for the long
term survival of any organization. This paper examines the strategies adopted by MNCs to cope with competition in
Kenya. To establish the strategies adopted by multinational corporations to cope with competition in Kenya, forty
questionnaires were administered to senior managers of MNCs targeting 19 percent of the total population of 213
MNCs in Kenya selected through stratified disproportionate sampling. The main contribution of this paper is
highlighting the fact that even though Multinational corporations should initiate capacity building programs like
training, scholarship awards and on job training to overcome the challenges of skills gap. The study recommends
that, MNCs should utilize others electric power sources to supplement their energy consumption needs. The
government should also provide infrastructure needed for MNCs including electric power to attract MNCs
investment in Kenya.This paper established that MNCs in Kenya have adopted a number of strategies including:
better quality, excellent customer service, innovation, differentiation, diversification, cost cutting measures, strategic
alliances, joint venture, mergers/acquisitions and not forgetting lower prices which enables them to weather
competitive challenges

Keywords: competitive strategy competition multinational corporations
Institution: UNIVERSITY OF NAIROBI

10

Title: The duty and action of Corporate Social Responsibility (CSR) from the perspectives of Vedanta
Author(s): Balakrishnan Muniapan

Abstract: Thi s paper explores the Adharmao and dAkar mao
perspectives of Vedanta. In recent years, numerous researches have been conducted on CSR from various
perspectives by several scholars. From a survey of CSR literatures from philosophical and religious perspectives,
there have been some studies especially on Islam, Buddhism and Christianity made by scholars. However,
Vedanta, expect for few articles; is yet to be explored in the context of CSR. This paper therefore is timely and fills
the gap in the literature. In this paper, the author employs hermeneutics, a qualitative research methodology which
involves the study, understanding and interpretation of religious texts of Vedanta particularly the concept of
fidharmao and fAkarmao in the context of CSdetapptoachta CSRy
which is development of the individual |l eader 6s sel
are crucial in ensuring transparency, good conduct and governance towards the ultimate aim of achieving CSR.
This paper is expected to provide a framework to the study Vedanta philosophy from other aspects of corporate
management; such as corporate governance, corporate ethics and human resource management in the near
future.

Keywords: Vedanta CSR dharma karma leadership governance culture

Institution:  Swinburne University of Technology

11

Title: Effects of Corruption on Bank Lending: Evidence From Sub -Sahara African Countries
Author(s): Charles Anaere

Abstract: Banks perform important role in economic development by mobilizing funds from savers and lending
them to borrowers in an efficient manner. Corruption is of endemic proportion in developing countries due to
prevailing environment characterized by inadequacies of good governance. African countries are consistently
ranked among the highly corrupt countries in the World. Contrary to empirical evidence, some link high corruption
to weak economic growth and argue that improved economic conditions would abate corruption. The cost of
corruption i s phenomen ainefficieMhardndirebted nokbsriowels evithdpbon grojects, fewer
credits are available for borrowers with good projects. This hinders economic growth as good investments
opportunities are starved of critical funds. This paper investigates the impact of corruption on bank lending in Africa.
The hypothesis is that high level of corruption impedes bank lending and consequently hinders economic growth.
The methodology consists of ordered probit model regression analysis of bank lending on a set of key variables.
Control variables are used to test the robustness of the results. The study contributes to existing literature by
investigating the effect of corruption on bank lending from the African perspective. The study creates better
understanding of the factors associated with financial and economic development in African economies. Also, it
provides region specific knowledge for comparative analysis among regions. From policy perspective, the study is
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useful for articulating anticorruption measures to enhance eff i ci ency i n banksdé | endi
James R., Chen Lin, , Ping Lin, and Frank M. Song 2009, ,Corruption in bank lending to firms: Cross-country micro
evidence on the beneficial role of competition and information sharing. Journal of Financial Economics. 361-386.
Beck, T. Demirgue-Kunt, A. Levine, R. 2006 Bank supervision and corruption in lending. Journal of Monetary
Economics 53.2131-2 163 Dj ankov, Si meon, Caralee MclLiesh, an
Count r i enal ofoFinah@al Economics 84, 2, 299-329. EBRD, 2006. Transition Report 2006: Finance in
Transition, European Bank for Reconstruction and Development, London Transparency International and INDEM,
2002. fAThe Methods Appli ed etso olf mpldoeameunptt itome i r oRjuescsti

R. , 1998. AThe Legal EnaRiumo Ememtomi Ba Gk s wamd oLdmogr na
30, 3,596-6 2 0 . Levine, Ros s, 1999. ALaw, Fi n an c elntamediatiéh@,B+
35. Levine, Ros s, Nor man Loayza and Thorsten Beck,

Causes, 0 Journal of M o-f7e Wedl,rLy201B Elae maruption affects hank I18ndling in Russia
Economic Systems 1-13

Keywords: Corruption, Lending, regulation, credit allocation, supervision, rule of law, efficiency

Institution: Thompson Rivers University

12

Title: EFFECT OF FIRM LEVEL FACTORS,FIRM STRATEGY,BUSINESS ENVIRONMENT ON FIRM
PERFORMANCE

Author(s): Paul Muturi Kariuki, Zachary Awino and Martin Ogutu

Abstract: Organization operates in an open system. The environment is turbulent and ever changing. Organization
is environmental dependent and environment serving. They depend on the environment for resources input and
produce goods or service for the consumption by the environment. An organization has to develop competitive
strategy to out compete the competitors. Strategy link organization to the environment. To achieve its objective the
organization chooses strategies that align them properly with environment. This is aimed at avoiding any mismatch
between the organization and the environment. This in turn leads to effect on the performance of the organization.
The choice of strategies to employ at a given time is informed by different factors within and without the
organi zation. Di fferent firmbébs strategies differ fr
internal factors. Major factors include firm and industry factors. There have been conflicting views on which factors
are more important than the other in influencing strategy .The firm characteristics view which is supported by
resource based view of strategy has dominated in theoretical and empirical literature. The choice of strategy is an
important step in the strategy development process. The difference in factors involved in various firms explains the
difference in strategy chosen which eventually is reflected by the organization performance which can be measured
using different methods

Keywords: Firm level factors Strategy Environment Performance Contingency factors Strategic choice

Institution: university of nairobi

13

Title: Cognitive mapping: A tool to develop a definition of concepts: Original Definition of the Sta keholders
Meaning

Author(s): Nassreddine Garoui

Abstract: The idea of this paper stems from an observation of a series of definition of "stakeholders" from the year
1963 the definition given by Stanford Research Institute to the definition given by Post in 2002 and Al. Using
cognitive mapping tool we seek to bring together all of these definitions and derive the original definition of this
concept, which alone represents a core reference for the field of corporate governance. The use of this tool stems
from these advantages in terms of subject matter: ?It is accurate enough to capture perceptual filters and
idiosyncratic vision of one person (Langfield-Smith, 1992). ? If he does not claim to represent the subject's thought
processes, beliefs therein are believed to be the cause, especially since the complex choices are evaluated in
terms of their consequences for the individual (Montgomery and Svenson, 1989; Axelord, 1976). This makes it an
interesting tool to understand the strategic vision of managers, for example (Cossette, 1993) or assist in making
(Eden et al, 1983, Cossette, 1994). ? From a pragmatic point of view, methods of data encryption that involves
mapping are relatively well documented (Huff, 1990). The graphical representation in which the card may result,
which is relatively compact, making it a tool for communication or analysis significant for the consultant or
researcher (Eden et al, 1992).Beyond these advantages, the cognitive map is the subject of various methods of
preparation can serve different objectives.

Keywords: cognitive mapping Prenantes parties organisationnel Apprentissage

Institution: fseg

14

Title: PERFORMANCE OF WOMEN MICRO ENTREPRENEURS: THE LEGAL FRAMEWORK
Author(s): Kithae Peter and Juster Nyaga

Abstract: Micro and Small Enterprises have been identified as the engine for economic growth and technological
innovations in developing countries. Consequently, the Kenyan government has put in place interventions geared
towards improving the business environment through appropriate policy frameworks. However, the MSE sector
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continues to be dodged with myriad of constraints which include; lack of appropriate technology, access to market
information, credit, business management skills, and rigid legal and regulatory framework among others. This paper
narrows down to determining the effect of local council by-laws and micro finance institutions on performance of
women enterprises in the micro and small enterprise sector. The study specifically focused on two main issues; a.
Determining impact of local council by-laws on profitability of women micro entrepreneurs and b. Investigating how
the financial sector influences performance of women micro entrepreneurs. The study was based on Embu County
of Kenya. A descriptive research design was used to carry out the study. Snowballing technique was employed to
select the interviewees. An interview guide was the main instrument for collecting data. Data was analyzed using
the SPSS software. The main findings were twofold: 1. That there was a strong negative correlations between
council by laws and performance of women entrepreneurs. This suggest that the local council licenses are too
harsh on women entrepreneurs and was sited to make them loose most of their wares in the course of trying to run
away from council 6askari so. 2. On the other hand,
entrepreneurs and has been very instrumental in supporting women enterprises. Key among these is Kenya
Women Finance Trust, Bimas and Faulu Kenya, whose major clientele are women, the research established. Major
recommendations from the paper is that local councils should reduce license fee as they also listen to women
grievance, most of which are very genuine. To boost women owned enterprises, further studies have been
suggested on effect of mushrooming Business Development Services (BDS) geared towards women
entrepreneurs.

Keywords: MSE entrepreneurs women
Institution: KIM

15

Title: THE IMPACT OF FOREIGN DIRECT INVESTMENTS (FDIs) O N ECONOMIC GROWTH AND
DEVELOPMENT IN KENYA

Author(s): Kim Musau and Antony Kimotho

Abstract: The role of foreign direct investments in promoting economic growth has been the subject of much
debate among development specialists, researchers, aid donors as well as recipients in general and Kenya in
particular. In spite of this, there are only few empirical studies that investigate the contributions of foreign direct
investments to economic growth in Kenya. This study explores the relationship between foreign direct investments
and economic growth in Kenya using data that spans from 2000 to 2009 and establishing through causal study if
changes in one variable cause changes in the other. The results show that foreign direct investments significantly
contribute to the current level of economic growth. The findings imply that Kenya could enhance its economic
growth by effectively managing funds from aid and by strategically strengthening investment plans.

Keywords: FDI INVESTMENTS ECONOMY DEVELOPMENT
Institutio n: Kenya Data Networks, UON

16

Title: GREEN SUPPLY CHAIN IMPLEMENTATION: BEST PRACTICES AND CHALLENGES
Author(s): Thomas Kangangi Muchiri

Abstract: In recent years, climate change such as global warming has been a topic that has attracted a lot of
interest world over. Such changes necessitated the need to identify the causes and solutions to these climatic
changes. The supply chain has been identified to have a significant impact on the natural environment. In an effort
to mitigate these changes, legislations and environmental requirements have been put forward by governments and
environmental agencies. The demand for environmentally friendly products has increased over the years and so is
the shifting of loyalty of consumers .Also, the ever increasing costs of energy and inputs has forced business to find
new ways to reduce energy use in order to reduce costs. As a result, businesses are deeply trying to green their
supply chain by introducing green strategies in their organizations and in the supply chain. This has resulted in a
growing need for integrating environmentally thinking into supply chain management and processes. It is in light of
this realization that this paper tries, through a thorough literature review, to find the best practices that can applied
in green supply chain strategies. For this reason, four best approaches were identified; Aligning the goals of the
green supply chain with the goals of the business, evaluating the supply chain as a single life cycle system,
innovation using green supply chain analysis, reducing of wastage at each supply chain stage. It was also identified
that Lack of appropriate technology in place to support companies and their efforts to go green and the Trade-off
between green requirements and lean practices among other factors act as challenges to green efforts

Keywords: GREEN SUPPLY CHAIN IMPLEMENTATION: BEST PRACTICES AND CHALLENGES Green Supply
Chain implementation Green Supply chain

Institution:  University of Nairobi-School Of Business

17

Title: Entr epreneur and Self Management
Author(s): Lucky Ossai-Igwe Esuh and Minai Sobri Mohd

Abstract:  Until now, many entrepreneurs remain ineffective as a result of their inability to management their self,
as a power ful factor t o e nand fenp pedanneance, Galf manageraentnhasl remsimi
unexploited in both the academic and practical field of small business and entrepreneurship management. Thus,
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until date, research in this area has only focus on entrepreneurship and time management. Therefore, within the
context of this study, the present paper examines self management in relation to entrepreneur. The paper argues
on the <crucial role of sel f management for entrepi
deserves urgent and serious consideration in entrepreneurial discourse and not to be neglected.

Keywords: Self Management Management Entrepreneurship Performance
Institution: UUM

18

Title: SUSTAINING A COMPETITIVE ADVANTAGE
Author(s): Fredrick Matheka

Abstract: T o d a ydildis aaracterized by stiff competition and the inevitable dynamic changes in technology,
organizations and institutions are continuously striving to sustain themselves in the market. In such situations and
circumstances, there arises the need to craft better methods of sustenance. Building synergies is one of the best
ways through which many organizations can withstand the current world trends in order to remain in the market.
Building synergies will exist where different firms share resources and activities to pursue a strategy, a common
goal. In the modern economy, it has been an increasingly popular because organizations cannot always cope with
increasingly complex environment such as globalization from internal resources and competence alone. There is
need to obtain raw materials, resources and competencies or access markets. Due to the alarming rates of
depletion of resources | different countries; there arises a need to form synergies. In the long run, there is the
possibility of forming alliances aimed at exploiting resources and new opportunities. In many occasions, synergies
will survive in the market due to the fact that there is control of prices, cost, wider markets, potential development of
substitute and compliment products as well as prevention of entry in the market by other smaller firms, creating a
monopolistic market structure. There is creation of a superior value to customers in terms of quality and unique
benefits in products leading to retention of customers. This research paper examines how building synergies can
be effected and the possible impacts it will have in a countries economy, especially in the third world countries
which mostly have small and middle sized industries. It is a recommendable approach to assist the economy of a
country to uncover business merging more explicitly

Keywords: strategies achieving synergies impacts
Institution: university of nairobi

19

Title: THE CONSEQUENCES OF MOBILE NUMBER PORTABILITY IN KENYA AND ITS USAGE FACTORS
Author(s): Thomas Muchiri

Abstract: After so much waiting, heightened tariff wars and lack of information on the part of consumers about the
service, Mobile Number Portability was finally implemented in Kenya on 1st April 2011 making Kenya one of the 63
countries in the world to implement the service. This paper examines the consequences that the introduction of
Mobile Number Portability (MNP) in Kenya will have on the Kenyan mobile telephony industry and the consumers,
as well as the factors that affect its usage. An in depth review of literature on Mobile Number Portability
implementation in other countries was carried out. It was evident from many researches conducted in this area, that
there is a correlation between service efficiency, porting speed, the intensity of competition in the market ,marketing
campaigns, market maturity, mobile phone subsidies, contractual obligations, customer base construct and
customer usage level with intensity of competition in the market being the most influential. It was also established
that despite customer losing some value added services by the previous service provider, credit balance and all
contacts saved in their SIM cards, MNP increases competition in the mobile industry in addition to benefiting the
mobile consumers due to reduction of switching costs with four types of benefits being identified: Type 1A (benefits
available to Users who switch even without MNP- avoided costs of number change), Type 1B (benefits available to
users who only switch with MNP-benefits provided by the new operator), Type 2 (benefits available to all users-
benefits due to stimulated competition) and Type 3 (benefits available to callers of switched numbers- avoided
costs of finding changed numbers.

Keywords: The consequences of Mobile Number Portability Mobile Number portability in Kenya Usage factors
Institution:  University of Nairobi-School Of Business

20

Title: Entrepreneurship in an emerging market context: Barriers to graduate start up in Uganda.
Author(s): Isaac Katono

Abstract: Purpose: The study to set out gauge differences in perception of the gravity of start-up barriers between
business and non business students, differences in perception these barriers by gender, as well as assess whether
one day training seminars have an impact on student attitude toward business start ups. Design/Method/Approach:
Based on an experimental design, data was collected from three convenience samples of final year students from
Uganda Christian University, who were requested to indicate their perceptions of barriers toward starting a
business,. One group consisted of business students who had attended a one day training entrepreneurial
workshop facilitated by Enterprise Uganda, and two control groups composed of a business group which had not
attended the course and a group of non business final year students from the Education and Social Sciences
faculties. Data was analyzed using Kruskal-Wallis analysis of variance tests and independent sample t tests.
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Findings: Business students are more likely to start a business soon than non business students. The study has
established that there are significant differences in the perceptions of the barriers between business and non-
business students, the non business students considering them to be graver. There are no significant differences
by gender in the perception of the barriers. Findings also indicate that family may be an important factor in the
studentsod6 decision to start or not start a busines:
impact on the attitude of students toward starting a business. Limitations: The study utilized a small convenience
sample from only one academic institution. Practical Implications: Universities should extend entrepreneurship
courses to non business students in order to change their attitude toward entrepreneurial activities. Further
government policies should promote both desirability and feasibility of entrepreneurship among students by
addressing these barriers. Originality/Value: The study is one the first of its kind in Uganda.

Keywords: Barriers, graduates, start i up
Institution: Uganda Christian University

21

An Investigation Into Market Positioning Strategies Practised By Pharmaceutical Firms
Marketing Medicines In Nairobi
Mary Kinoti & Newton Njeru

22

Title: A Framework for Knowledge Management of Wildlife Research in Kenya
Author(s): Anuradha Khoda and Christopher A. Moturi

Abstract: Kenya boasts a substantial asset in its diverse wildlife. Kenyan wildlife attracts significant amount of
earnings for the country both from research as well as tourism. Extensive research on wildlife is carried out by
various Kenyan as well as international, governmental and non-governmental organizations. The authors of this
paper carried out a survey on various research centres spanning across the country. The results showed that most
of the research organizations conduct independent research following diverse procedures to meet personalized
goals. Duplication of related research projects is evident in various research centers based in similar habitats
however, little collaboration is apparent among them. Significant results are principally found within the individual
organizations conducting specific research. Effective decision making is impeded due to lack of timely results being
made available to the major wildlife stakeholders in the country. New research lacks continuity as there is no
documented underpinning available for extension. The objectives of this paper are thus to propose ways to reduce
replication and induce innovation and learning for future research on Kenyan wildlife, to improve collaboration
among researchers with related projects, to advocate uniform standards and best practices for the data capture,
processing, analysis and subsequent dissemination of these results to the decision making bodies. To meet these
objectives we therefore, propose to develop a framework for Knowledge Management of Wildlife Research in
Kenya. Literature study guided us in the development of a conceptual framework. To validate this conceptual
framework, twenty five of the various wildlife research centres spanning the entire country were surveyed. In
addition to validating the conceptual framework elements, the survey revealed several key factors influencing the
current status and its lack thereof, of Knowledge Management in the Kenyan wildlife sector. The highlighted
constraining factors included but were not limited to insufficient resources in terms of funds and technology,
inappropriate organizational culture, restraining organizational structure, lack of trust and transparency in the
organizational system and lack of staff incentives like motivation and acknowledgement. By incorporating the
additional elements into the conceptual framework, the validated framework for Knowledge Management of Wildlife
Research in Kenya is thus developed.

Keywords: Knowledge Management, Knowledge Management Framework, Conceptual Framework, Wildlife
Research, Kenyan Wildlife

Institution:  University of Nairobi

23

Title: SUSTAINABILITY OF SMALL, M ICRO AND MEDIUM ENTERPRISES: SUPPORT BY ELECTRICITY
SECTOR AND GOVERNMENT

Author(s): Brigitte Okonga Wabuyabo

Abstract: This paper examines how Small, Micro and Medium Enterprises (SMMESs) can be sustained through
information-sharing to fully realise their potential and therefore remain in business. The research is based on
structured-questionnaire responses of the managers from the Kenya Power and Lighting Company (KPLC) and
responses of SMMEs that are fully dependent on electricity for their day-day operation. The purpose of this
research is to establish how the government and its stakeholders, here represented by KPLC, can support these
ventures to enhance their contribution to the national economy through employment creation and poverty reduction.
Despite this noble contribution, SMMEs face high rate of failure. Many of them may lack relevant, adequate and
current information, training in management skills, role models, mentorship, etc, factors which are critical to their
sustainability. These factors would not only empower them but also enable them to effectively and efficiently attain
their full potential. How can the government involve its stakeholders like KPLC to empower these entities through
information sharing? This research suggests private-public-partnership (PPP) and collaborated problem-solving as
some of the ways through which SMMEs can be supported and hence sustained. The research concludes that if
the SMMEs are given correct, current, relevant and timely information as regards electricity, they are likely to cut
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down their expenditure on electricity and thus, be able to improve on their profitability
Keywords: SMMEs Government KPLC Information-sharing Private-public-partnership Problem-solving
Institution:  University of Zululand

24 | Organizational Strategic Behaviour And Performance Of Publicly Quoted Companies In
Kenya
Vincent N. Machuki and Peter O. K'Obonyo

25 | An assessment of the effect of proper book keeping practices on the financial performance
perspectives from small and medium scale business enterprises in Kisii municipality
Mr. Okwena Kengere David, Mr. Okioma Thomas, Mr. Erick Nyakundi Onsongo
Abstract
Small and medium scale enterprises contribute over 50% of the employment opportunities and 40% of GDP in
Kenya. Despite their significance, recent studies show that 60% of the SMEs fail within the first few months of
operation. Studies also show that it is hard for the SMEs to access finances from the financial institutions since they
lack proper financial records as a requirement. Therefore, the general objective of this study was to assess the effect
of proper bookkeeping practices on financial performance of SMEs in Kisii municipality to ascertain the cause of such
failures. The study employed a cross-sectional survey research design to get more details from the respondents so
that the results from the sample can be inferred to the larger population. The target population consisted of 3528
owner-mangers/mangers of 3528 small and medium scale enterprises. Both stratified and simple random sampling
techniques were used in the study. The respondents were 97 owner-managers/managers of the sampled SMEs.
Structured questionnaire was self- administered to collect quantitative data from primary sources. Descriptive
statistics such as frequency distribution and percentages was used to facilitate the change of raw data into a form
that is easy to understand and interpret. Also Pearson correlation coefficient and simple linear regression was used
to analyze quantitative data. Pearson correlation coefficient was used to determine the degree of association
between proper book-keeping practice and financial performance. The analyzed data were presented using statistical
tables and graphs. The research findings can provide knowledge to owners of SMEs to use in proper bookkeeping so
as to improve their performance. It can also be used by academicians, researchers and management consultants as
a source of knowledge and reference.
KEY WORDS: GDP, Gross Domestic Product, SME; Small and Medium Enterprises

26 Human Capital And Economic Growth In Kenya
Florence k. Muindi & Dr. Tabitha Kiriti Nganga

27 | A Survey Of Leadership Effectiveness Trade Unions: A Case Of The Kenya Union Of Sugar Plantation
And Allied Workers Union
Florence Muindi & Christophe  r Sakwa Wangara
Abstract
Without effective leadership, the process of creating an environment that is positive for fostering relationships and
conducive to effective production would falter and the organization would suffer loss, either monetary, personnel, or
production. This study on the leadership effectiveness in the Kenya union of sugar plantation and allied workers
(KUSPAW) aimed at determining the effectiveness of Trade Union leadership and determining the factors influencing
the leadership effectiveness. A descriptive survey research design was used. Stratified sampling using the
proportionate allocation method was used to determine the size of each stratum (national board members, branch
officials and shop stewards). A structured questionnaire was used to collect primary data. The data was analyzed
descriptively using the distribution (frequency), central tendency (Mean and mode) and dispersion (range, variance
and standard deviation). The results r efveiarinesiidd 6tMaanta g1
exception: passived had acceptabl e scores ofl The |éadesshipd
also has an acceptable score in contingent reward (2.9) measured against a 2-3 validated benchmark. The two
leadership styles t hat did not meet the expectations are 06Ma
leadership with scores of 2.4 and 2.9 measured against benchmarks of 1-2 and 3.0-3.75 respectively. The outcomes
ratings (3.0) also failed to attain the benchmark in excess of 3.5. The study concludes that the KUSPAW leadership
is relatively ineffective and recommends that the whole leadership is taken through a leadership course, albeit
refresher for those with the training.
Key words: leadership, leadership effectiveness, trade unions

28 | CREDIT RISK MANAGEMENT AND PROFITABILITY OF COMMERCIAL BANKS IN KENYA
ANGELA M. KITHINJI

28 The Purchase Criteria Of Organizational Buyers For Network Cabinets: The Case Of Buyers At Waka*
Ltd
Phides Mwaniki -Mugo, g. Pokhar iyal and Mary Kimonye

30 | SYNERGIES BETWEEN FORMAL AND INFORMAL BUSINESS COMMUNITY (THE CASE OF DAR ES

SALAAM CITY PETTY TRADERS)
Robert Suphian
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31

TRANSFORMATION OF MANAGEMENT OF STOCK EXCHANGE MARKET FORWEALTH CREATION AND
EFFICIENCY MOSES WANDERA AND CHRISTOPHER K. YEGON

32

The Influence of Power Distance on the relationship between Employee Empowerment and
Emppowerment Outcomes in MNCs in Kenya Dr. Oloko Margaret and Dr.Martin Ogutu

Abstract

A number of studies indicate that employee empowerment leads to increased organizational performance. To most
researchers, empowerment is the perfect panacea for success in organizations. The main objective developed for
this study is to determine the extent to which power distance moderates the relationship between employee
empowerment and empowerment outcomes. Data for the study was collected using a questionnaire which contained
measurements of power distance, employee empowerment and empowerment outcomes (employee commitment,
job autonomy and job satisfaction). The questionnaire consisted of a Likert type scale ranging from 5 1 very great
extent to 1 7 not at all. A census study of 60 multinational corporations operating in Kenya was conducted. The
response rate was 65%. That is, 39 firms were interviewed. Data was analyzed using descriptive statistics. Multiple
regression analysis was further conducted and the results showed that the relationship between employee
empowerment and empowerment outcomes was moderately significant (r = 0.652, p < 0.01). This implied that power
distance moderated the relationship between employee empowerment and empowerment outcomes.

Key Words: Power Distance Employee Empowerment and Empowerment Outcomes

33

THE CONTRIBUTION OF TRADE UNIONS IN THE PROMOTION OF EMPLOYEE PERFORMANCE : THE
CASE OF THE UASU, EGERTON UNIVERSITY CHAPTER Asaneth Chepkoech Lagat, Dr. Benjamin K. Mutai,
Mr. Tom M. Okioma, Erick Nyakundi Onsongo

34

Corporate governance practices, and the Relationship between Corporate Governance and Financial
Performance am ong Broadcasting Stations in Kenya Dr. Josiah Adudal, Geoffrey Wandabwa 2 Jared
Mobisa Mosoti3,

35

Organisational Characteristics And Use Of Knowledge Management Systems By Masters Students In
School Of Education In Makerere University

36

Title: THE | MPACT OF OUTSOURCING ON LEAD TIME AND CUSTOMER SERVICE:A SURVEY OF
SUPERMARKETS IN NAIROBI

Author(s): Robert M. Bosire, Ombati O. Thomas, Tom Kongere and Richard B. Nyaoga

Abstract: Outsourcing is a growing aspect of supply chain management and is receiving a lot of attention from
supermarkets globally. This is because there is stiff competition in the supermarket industry and customers are
exerting a lot of pressure on retailers in terms of; demand variability, reduced lead-time, need for customized
products and services. Therefore, supermarkets can no longer compete on price reduction alone, but also on how
efficient they can outsource services. This paper establishes the extent supermarkets outsource services and the
impact of outsourcing on lead time. The research was carried through a descriptive survey design which questioned
respondents on the extent supermarket outsource services and the impact of outsourcing on lead time. The
population of the study mainly constituted of procurement officers, marketing managers, operation manager or their
equivalents in supermarket headquarters within Nairobi. The sample of this study consisted of 50 respondents who
were drawn from 50 supermarkets. The data collected was analyzed by use of frequency, percentage and
correlation analysis. The analysis revealed that supermarkets outsource advertising and marketing to a very large
extent. Consultancy and training, administration of information and systems maintenance, security, facilities
maintenance, general maintenance and repair are outsourced to a large extent. Besides, payroll processing,
recruitment/staffing and general accounting are outsourced to no extent. The analysis also reveal that outsourcing
and lead time are positively correlated. It is hoped that this paper will form the basis for designing and improving
supply chain management curricula in training institutions. Additionally, the paper will contribute towards
improvement in service delivery and retaining customers in supermarkets.

Keywords: outsourcing supply chain lead time Customer service
Institution:  University of Nairobi;Egerton University
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TRANSFORMATION OF CAPITAL MARKET AUTHORITY THROUGH ASSET SECURITIZATION MOSES
WANDERA AND CHRISTOPHER K. YEGON
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INVESTIGATION OF THE INFLUENCE OF HUMAN R ESOURCE POLICIES ON EMPLOYEE RETENTION IN
THE PETROLEUM INDUSTRY: (A CASE STUDY OF HASS PETROLEUM, NAIROBI, KENYA) Ruth Wambui
Wainaina, Thomas Okioma, Erick Nyakundi Onsongo

Abstract

The purpose of this study was to investigate the influence of Human Resource policies on employee retention in the
petroleum industry by focusing on the case of Hass Petroleum Limited. The policies were selected with caution and
bias derived from the literature reviewed on the factors that have a high likelihood of influencing retention of
employees in various industries. They included; training, promotions and rewards policies. The research was
conducted from the entire population of employees working in Hass petroleum (census). The total workforce
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comprised of 60 employees but only 55 of them responded to the study. This constituted about 92% of the target
population. Data was collected using questionnaires and analyzed with the help of the Statistical Package for Social
Sciences (SPSS) computer program which involved computation of descriptive statistics. A six-likert scale was used
to determine the extent of relationship between variables. Factor analysis was used to determine the contribution of
each variable on employee retention. Results were summarized and presented in frequency tables and pie charts.
The findings of the study were that; all the employees were aware of the existence of HR policies. The major
challenges attributed to failure of effective formulation and implementation of HR policies is that employees were not
involved in the process and there was lack of adequate communication between the management and the
employees. About half of the number of employees in Hass petroleum would leave their employer if they were given
an opportunity of a higher rank in another organization. More than half the number of the employees believed they
were not adequately rewarded for the work they do in Hass Petroleum and would leave their current employer for
one who would offer greater rewards. The conclusion of the study is that the training, promotions and rewards
policies have a great influence on employeesd6 retent
organization. The study recommends that employees should be involved in the formulation and revision of HR
policies so that they may feel that their needs are taken care of. They should also be trained on the contents and
applications of HR policies. The research only focused on employee retention in Conference Programme the
petroleum industry. It recommends that employee retention in other industries should also be studied. Further
research on other factors that influence employee retention, (other than employee policies) should also be studied.
KEY WORDS: HR; Human Resource HPL: Harsh Petroleum Limited
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Title: Creating a Learning Organization through Developing a Reading Culture among Employees
Author(s): Simion Kipchumba and Grace Wairimu Mureithi

Abstract: To keep afloat with the constant changes, the rapid and stiff competition and the scientific and everyday
innovations, there is need for employees to keep on learning continuously. Unfortunately, most people especially in
Kenya have not developed a reading culture. They limit their reading to classroom and only if it is to be examined.
How then can an organization become a learning organization if the basic activity of reading is abhorred? This
paper endeavors to elucidate the concept of a learning organization and to highlight the importance of developing a
reading culture in order to create a learning organization that can be able to withstand the challenges of the current
business world. The paper will also critically look at some of the reasons why employees in most organizations are
poor readers and its impact on the organizations ability to become a learning organization. Finally the paper will
give possible solutions on steps organizations can take to develop a reading culture among its employees.

Keywords: READING CULTURE LEARNING LEARNING ORGANIZATION

Institution:  Catholic Uinversity of Eastern Africa Egerton Univeristy
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Performance Of Women Micro Entrepreneurs: The Legal Framework Peter Kithae
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Students' Perceptions: Learning Envirnoment, Quality Assurance Effort And Academic Performance In
Higher Institutions Of Learning In Uganda Nk uutu Geofrey

42

Effect Of Firm Level Factors, Firm Strategy, Business Environment On Firm Performance Paul Muturi
Kariuki, Zachary Awino And Martin Ogutu

Organization operates in an open system. The environment is turbulent and ever changing. Organization is
environmental dependent and environment serving. They depend on the environment for resources input and
produce goods or service for the consumption by the environment. An organization has to develop competitive
strategy to out compete the competitors. Strategy link organization to the environment. To achieve its objective the
organization chooses strategies that align them properly with environment. This is aimed at avoiding any mismatch
between the organization and the environment. This in turn leads to effect on the performance of the organization.
The choice of strategies to employ at a given time is informed by different factors within and without the organization.
Different firmds strategies differ f 1ythenexternajanchinteznaltfactars
Major factors include firm and industry factors. There have been conflicting views on which factors are more
important than the other in influencing strategy .The firm characteristics view which is supported by resource based
view of strategy has dominated in theoretical and empirical literature. The choice of strategy is an important step in
the strategy development process. The difference in factors involved in various firms explains the difference in
strategy chosen which eventually is reflected by the organization performance which can be measured using different
methods.

Key words: Firm level factors, Strategy, Environment, Performance, Contingency factors, Strategic choice
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Determination Of Product Positioning St rategies Adopted By Tour Companies In The Promotion Of
Domestic Tourism In Kenya JUSTUS M MUNYOKI & JACQUELINE A. ODUDOH

44

Innovation Hubs and Small and Medium Enterprises in Africa: Setting the Policy Agenda Dorothy
McCormick, Jackson Maalu
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Title: APPLICATION OF SURVIVAL ANALYSIS IN BANKRUPTCY PREDICTION OF FIRMS LISTED ON
NAIROBI STOCK EXCHANGE

Author(s): Eddie Mungami
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Abstract: Bankruptcy prediction remains a key area of research in finance. Many researchers have reviewed
different statistical models of predicting financial distress. One of the emerging methods of bankruptcy prediction is
survival analysis. Survival analysis is appropriate for financial distress studies of listed companies because like
other statistical models it is predicated on publicly available information basically published financial statement.
Further unlike other statistical models it has increased level of accuracy, based on classification and prediction.
This because Survival analysis models use methods of estimation (generally either maximum or partial likelihood)
that incorporate information from censored and uncensored observations to provide consistent parameter estimates
[Allison, 1995]. In contrast, statistical methods such as regression analysis cannot incorporate information from
censored observations. The dataset comprises of all listed firms whose complete financial statements are provided
by Nairobi Stock Exchange for the period 1989 and 2010. If the financial statement about a firm is not provided by
Nairobi Stock Exchange in two consecutive years, that firm is considered delisted. The source of data will be a desk
review of financial reports of these listed and delisted companies at the Nairobi Stock Exchange and the Capital
Markets Authority.

Keywords: Bankruptcy Prediction survival analysis quoted firms

Institution: Kenyatta university
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Title: Business benefits of social networking in gaining leverage among media houses in kenya
Author(s): Peterson Obara Magutu and Martin Nyaga

Abstract: Rapid changes in Information Technology and increase in use and adoption of Internet has led to a shift
in how organizations conduct business. The use of internet has opened up many business opportunities that can
enable businesses gain a competitive edge in the business environment they operate in. The study aim was to
analyze the business benefits of social networking in gaining leverage among media stations in Kenya. The
objectives of the study were to determine how businesses/organizations harness the benefits made available by the
existence of social networking websites and to establish business acceptable ways of mitigating risks associated
with using social networking websites at a workplace The study was conducted on all the media station that offers
television services. It includes media station such as KBC, NTV, KTN, Citizen TV, K24 among others. Data analysis
was carried out by coding the questions and then feeding them into SPSS (Statistical package of social sciences).
Data interpretation was done using frequency summary tables. Content analysis methodology was used to analyze
qualitative data and interpretation involved deriving some understanding from the output relative to the subject
matter. Some of the findings showed that majority of the media stations have been in existence for over 5 years
and have facebook, twitter and YouTube profiles. The findings also showed that most of the stations carryout
advertisements on their social network profiles. Majority of the respondents said that they are logged into social
networks most of the day and this has enabled achieve a better work life balance. Most respondents said that they
had the sole discretion of deciding what to post onto the social networks when giving comments and opinions The
recommendation that came from this study were Since television stations admit that using social networking sites
helps achieve better work-life balance they should embrace social networking as part of their business and
operation strategy and therefore utilize social networking for internal communication. Social networking features
should also be utilized fully so as to maximize ret
regulatory framework to mitigate risks associated with the use of social networks, especially leakage of company
information

Keywords: Benefits social network facebook
Institution:  University of Nairobi, KPLC
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Title: Staff development programs and job performance of lecturers in Moi University
Author(s): Maryjulie Odinga and Fred Bakkabulindi

Abstract: The purpose of the study was to investigate the relationship between staff development programs and
job performance of lecturers of Moi University, Main Campus. Specifically, the study sought to examine the
relationship between each of two aspects of staff development, namely (i) training and (ii) promotion with job
performance. The correlational study involved 51 respondents from Schools of Education, Engineering and Human
Resource Development. Data were collected using a questionnaire and analysed using descriptive statistics (e.g.
percentages and means) and Pearsonb6s correlation. R
of (i) training and (ii) promotion, and job performance. This led to the conclusion that each of (i) training and (ii)
promotion, was a pre-requisite for good job performance of lecturers. It was thus recommended that stakeholders
such as the Directorate of Human Resource in Moi University, enhance training and promotion of lecturers.

Keywords: Higher Education Human Resource Development Productivity Promotion Training
Institution:  Moi University, Makerere University
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Title: EFFECT OF WORKING CAPITAL MANAGEMENT PRACTICES ON FINANCIAL PERFORMANCE: A
STUDY OF SMALL SCALE ENTERPRISES IN KISII SO UTH DISTRICT, KENYA

Author(s): Robert Nyabwanga
Abstract: The purpose of this study was to assess the effect of working capital management practices on the
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financial performance of Small Scale Enterprises (SSEs) in Kisii South District. The study adopted Across-sectional
survey research design which allowed the collection of primary quantitative data through structured questionnaires.
The target population was 159 managers of 101 trading and 58 manufacturing SSEs. Stratified random sampling
technique was used to obtain a sample of 113 SSEs comprising 72 trading and 41 manufacturing enterprises. The
data were analyzed using both descriptive and inferential statistics. Consequently, the findings of the study were
that Working capital management practices are low amongst SSEs as a majority has not adopted formal working
capital management routines and their financial performance is on average low. The study also revealed that SSE
financial performance is positively related to efficiency of cash management (ECM), efficiency of receivables
management (ERM) and efficiency of inventory management (EIM) at 0.01 significance level. The coefficient of
determination (R2) indicates that 63.4% of the variations in financial performance (FP) could be explained by
changes in ECM, ERM and EIM. The study concluded that working capital management practices have an
influence on the financial performance of SSEs hence the need for SSE managers to embrace efficient working
capital management practices as a strategy to improve their financial performance and survive in the uncertain
business environment. The study corroborates other research findings that established a positive relationship
between working capital management practices and financial performance.

Keywords: Working Capital Management, Financial Performance, Small Scale Enterprises
Institution: Kisii University College
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Title: The role of Advertisements in creating unnecessary wants which lead to development of fads
progressively developing into undesirable trait S.

Author(s): Sreekumar Pillai, Dr. Wilson P. R. and Veena Wilson

Abstract: The role of Advertisements in creating unnecessary wants which lead to development of fads
progressively developing into undesirable traits. Aggressive marketing often results in the creation of fads which
may fortunately die out within a short span of time but if unlucky can also grow into an undesirable trend which may
continue for a longer period creating undesirable wants in the minds of potential customers . Societal marketing
aims at eliminating the use of mindless kindling of wants to create opportunities to market products which are
unnecessary for the well being of the consumer and may even be detrimental to his long term interests.This paper
is based on a study undertaken in the State of Kerala in South India and has great relevance for most African
countries where the present situation now being experienced in kerala will be enacted in the next decade or so.The
cultural background,socio-ethnic specificity and the role of tradition are some of the major aspects which are
common for Africa and South India.The lessons already learnt in South India can go a long way in warning the
African population of the dangers of unbridled marketing communication aimed at Literature review: Kerala is the
southernmost state in the I ndian Republic and as as

of the state is about 1 % of the National GDP of Usd 3.6 trillion.In spite of these modest figures Kerala is way ahead
in vital life statistics such as Literacy, infant and maternal mortality and life expectancy among others.The per capita
income of the state is a healthy US$ 1,200 as compared to the national average of US$ 1050 .(kerala economic
review of the State planning board: 2009). In spite of being state that is relatively backward in Industrial production
and agriculture the per capita income in Kerala is higher than the national average due to the large number of
Kerallite NRI®&s who numb e rspdnsibdZor aninvardiremittande fofiRs 298389 arargs im
2009 which forms 19.1 % of the total remittances by Indian NRIs for that year.Though the current recession has
severly affected inward remittances by at least 10% in the year 2009-1010 the state continues to grow richer due to
the following factors: 1)A strong tourism industry of International repute which is growing at a rate of 6.5% in the
state. 2) Influence of IT and Service industries which are producing high net worth employees. 3)An active real
estate industry that is giving high returns. 4) Higher earnings from traditional cash crops such as rubber,spices and
condiments due to high international prices. Thus it is not a surprise that Kerala is a hot market for Ostentatious
speciality goods such as luxury cars,LCD/HD Tvs, premium mobile -hand sets, Custom Jewellery and fashion
accessories ,premium paints and dress materials. Wheras consumption of premium goods is a healthy trend for
most societies, it has to be studied with care when the market share of the goods are disproportionate with the
average discretionary income of the population.Unbalanced expenditure in ostentatious purchases can seriously
erode savings and create debt which can be crippling for the individual and thus for society.Two patterns of
abnormal buying behavior has been studied in detail for ostentatious buying,which are as follows: 1) Impulse
buying: This purchase behavior is characterized by lack of planning and touch with reality in the pre- purchase
behavior. (Results indicate that the cognitive facet of impulse buying, associated with a lack of planning in relation
to purchase decisions, is negatively associated with subjective wellbeing. The affective facet of impulse buying,
associated with feelings of excitement and an overpowering urge to buy, is linked to negative affect and
susceptibility to interpersonal influence. David Silvera, Ann Lavack, and Fredric Kropp. "Impulse Buying: The Role
of Affect, Social Influence, and Subjective Well-being" Journal of Consumer Marketing 25.1 (2008):) 2) Compulsive
buying: This behavior is exhibited by individuals who experience and routinely act on powerful, uncontrollable urges
to purchase. (The relationships that existed between compulsive buying behavior and perceived social status
associated with buying, materialism, self-esteem, and apparel-product involvement for adults between the ages of
18 and 24 were investigated by world renowned marketing specialists including Ms. Jennifer Yurchisinl and Ms. Ki
K. P. Johnson ). Possible reason that lack of self esteem may be existing among customers in Kerala. Lack of self
esteem may develop in an individual when the person has to undergo a rapid change in his or her social or
professional environment.When the new environment needs skKills or qualities that are either latent or absent in the
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individual it is likely that the individual develops strong feelings of inferiority complex and low self esteem.Sudden
changes in financial status is very prevalent in the Kerala society due to windfall incomes in real estate operations
or by employment in the NRI or IT and tourism industrial sectors.In the resulting new environment the incumbents
are likely to feel insuffiency due to differences in levels of sophcommunication, qualifications amongst others
.Percieved social status that is associated with buying and possessing premium goods often gives temporary relief
and release of frustration that is associated with feelings of inferiority and low self esteem.Wheras normal planned
purchase is followed by contentment and satisfaction the post purchase behavior associated with impulse and
compulsive buying is one of dissatisfaction and guilt. Lack of self esteem may develop in an individual when the
person has to undergo a rapid change in his or her social or professional environment.When the new environment
needs skills or qualities that are either latent or absent in the individual it is likely that the individual develops strong
feelings of inferiority complex and low self esteem.Sudden changes in financial status is very prevalent in the
Kerala society due to windfall incomes in real estate operations or by employment in the NRI or IT and tourism
industrial sectors.In the resulting new environment the incumbents are likely to feel insuffiency due to differences in
levels of sophistication, communication, educational qualifications amongst others .Percieved social status that is
associated with buying and possessing premium goods often gives temporary relief and release of frustration that is
associated with feelings of inferiority and low self esteem.Wheras normal planned purchase is followed by
contentment and satisfaction the post purchase behavior associated with impulse and compulsive buying is one of
dissatisfaction and guilt. Social relevance and scope for further study: Considering the established link to negative
emotions and potentially harmful consequences, impulse and compulsive buying may be viewed as problematic
consumer behavior. Reductions in problematic impulse buying could be addressed through public policy or social
marketing.The possibility of manufactures/marketers misusing these problematic consumer behavior can be
detected and corrective action may be recommended to relevant regulatory bodies. Social marketing may be used
to warn potential customers of existing problems in their purchase behavior which can minimize opportunities for
overspending and falling into debt traps.The feelings of guilt associated with these problematic consumer behavior
can be addressed properly if the idea can be conveyed to practicing psychologists and counsellors. The study has
been undertaken by surveying a representative sample of the population of Kerala and is aimed at finding the effect
of high voltage Marketing on the minds of customers who may be prone to impulsive and compulsive buying
behavior patterns. Key words: Societal Marketing,fads,impulse buying,compulsive buying.ethical marketing.

Keywords: Societal Marketing, fads, impulse buying, compulsive buying, ethical marketing
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Title: IMPACT OF COMPETITIVE STRATEGIES AND DYNAMIC RESOURCES IN A BUSINESS
ENVIRONMENT TO FIRM PERFORMANCE

Author(s): Winnie Macharia and Zachary Bolo Awino

Abstract: The dynamics of change and the path-dependent evolution of resources and capabilities are central
concerns of contemporary strategic management. Globalization had changed the competitive landscape in which
entrepreneurs used to compete. Management theory and practice widely accept today that we live in turbulent,
indeed chaotic times where all businesses and industries need to develop skills for continuous renewal.
Increasingly, the organization which has a competitive advantage is the one that can respond in real time to the
changing technological, cultural, political and business environment. In the face of stiff competition, organizations
must assess their business environment against their own distinctive capabilities and correct their strategies in
accordance with that assessment. Successful organizations in the contemporary business environment continually
monitor the business environment and their market niche; they build a systematic ability to respond quickly to any
perceived gaps or to identify market opportunities. Organizations operating in highly competitive environment need
a rapid uptake of information, quick responses and «
ability to rapid changes and to turn that change to its advantage. This paper presents a conceptual framework for
the dynamic capabilities and organizational performance relationship. It implies that the organizational resource-
base mediates the relationship between dynamic capabilies a n d organi zational pe
performance and sustenance of Competitive advantage is a function its endowment in skills, resources and
organizational procedures & processes for fostering the strategies chosen. Therefore, in deregulated environments,
managers i as a team i must be engaged in systematic and emergent learning and must develop dynamic
capabilities to systematically create and redefine competitive strategic positions within a more turbulent and
competitive environment. Thus there are many different strategies that may be used to posture a firm appropriately
for competition but there is no consensus on which of these strategies would provide superior performance. In
addition, the role of Dynamic capabilities in strategy implementation has been noted though there is an apparent
gap in the relationship between such capabilities
performing firms may have to blend the strategy with the specific capabilities in achieving superior performance.

Keywords: Competitive strategies Dynamic Capabilities Firm Performance Turbulent business environment
Institution:  University of Nairobi
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Title: Effect of Provision of Micro Finance on the Performance of Micro Enterprises: A Study of You th Micro
Enterprises under K -Rep Program, Kisii County, Kenya
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Author(s): Simeyo Otieno

Abstract: Micro and Small Enterprises (MSESs) sector contributes 20% to the GDP of the Kenyan economy. The
vision of micro finance is to promote the growth of micro enterprises. In pursuit of this vision, the rapid growth of
Micro Finance Institutions (MFIs) has made MSEs access to credit more than doubled from 7.5% in 2006 to 17.9%
in 2009. Despite this increase, a recent study has shown that over 50% of MSEs continue to have a deteriorating
performance with 3 in every 5 MSEs failing within months of establishment. This brings to question the
effectiveness of the role of micro finance in promoting growth of micro enterprises. The objective of this study was
therefore to evaluate the effect of provision of micro finance on the performance of youth micro enterprises under
K-Rep program in Kisii County, Kenya. The study employed a cross sectional survey design. A sample of 86 youth
micro enterprises was selected from a population of 110 youth micro enterprises using simple random sampling
technique. Primary quantitative data were collected by use of structured questionnaires and analysed by use of
descriptive statistics, multiple regression analysis and Pearson correlation coefficient. The empirical results
revealed that loan had the largest significant effect on performance of micro enterprises with a beta coefficient of
0.385,followed by training in micro enterprise investment with a beta coefficient of 0.281 and Savings mobilization
had the least but significant effect with a beta coefficient of 0.272. Based on the research findings, the study
concludes that provision of micro finance has a significant effect on the performance of youth micro enterprises in
Kenya. Therefore provision of micro finance to the youth to engage in micro enterprise activities will help spur
economic devel opment and alleviate youth unempl oymer

Keywords: Micro finance Youth Micro enterprises Performance
Instituti on: kisii University college
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Title: Grappling With the Enduring Challenges of Consumption Complex Syndrome in Nigeria
Author(s): lhegazie Sunday Okpara

Abstract: Colonial experience, buoyed by global media, brought in its wake, an attitudinal predisposition toward
foreign culture and products, to the detriment of the domestic entrepreneurship, economy and identity. This paper
aims at a comparative attitude measurement for indigenous and foreign products, as well as exploring the
underpinnings of sustained choice irrationality in favor of the latter. Using experiments in the footwear industry, the
preval ence of a fiConsumpt i oni aCstaiepof eoxsumBry mirtir tieaimeonsigteGtly
predisposes him to foreign-labeled products, even when the indigenous ones are preferred in a Blind Brand
Experiment, was established. The concomitant policy, entrepreneurial and theoretical imperatives are considered.

Keywords: Consumption Complex Syndrome (CCS) Shoes Attitude Bakassi Lines Indigenous Entrepreneurship
Institution:  Abia State University, Uturu, Nigeria & GIMPA, Accra, Ghana

Title: THE RAPID RESULTS INITIATIVE: The Missing Loop
Author(s): Simmy Marwa

Abstract: urpose i The paper explores the concept of Rapid Results Initiatives (RRIs) application in supporting
public sector reforms in Kenya; the so called Managing for Development Results (MfDRs) programme and
proposes a modified robust RRI methodology that embeds a culture of continuous improvement and sustainability.
Design/Methodology/Approach i This article is informed by a literature review on Rapid Results Initiatives,
sustainability and continuous improvement and their applications across diverse settings. RRIs in Kenya are then
scrutinized to extract inherent challenges with the approach and suggestions made to bolster the methodology
thereby engraining a culture of continuous improvement. Findings i Sustaining performance gains derived from the
RRIs is central to improving public sector services in Kenya and concerted efforts must be made to inculcate
sustainability, while continuously improving public offerings. Originality i Paper sheds further light onto how the
current RRI methodology can be fortified so as witness meaningful advances in public service offerings.

Keywords: Rapid Results Initiatives, Continuous Improvement, Sustainability, Public service
Institution:  Univ of Portsmouth
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Title: Intellectual Capital Reporting in Nigeria: A way forward
Author(s): Ramat Salman

Abstract: The aim of this paper is to investigate the extent of the intellectual capital reporting in Nigerian context
with a view to seeing whether or not there is enough accounting standard statement in support of intellectual capital
reporting. It has been proved (through various researches) that intellectual capital is a source of competitive
advantage and if well managed can enhance corporate performance. It is in the light of this, that this study
investigates the extent of intellectual capital reporting in Nigerian companies as supported by the accounting
standards. Data were collected through secondary source from the Nigerian Standard Accounting Board (NASB).
The finding reveals that most of the intellectual capital indicators are not supported by financial accounting standard
statements issued so far to be reported as asset in the financial statements. And those supported with accounting
standards were not adequately followed in their reporting system by most Nigerian companies. Thereafter, the
paper concludes with suggestion that available Accounting Standards Statements must be strictly followed by
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companies while reporting intellectual capital in ot
Accounting Standards Board (NASB) should borrow a leaf from International Accounting Standards Board (IASB) to
release appropriate accounting standard to take care of intellectual capital reporting.

Keywords: Intellectual Capital Intellectual Capital Reporting Nigerian Accounting Standards Statements
Institution: Unversiti Utara Malaysia
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Title: The effect of consumer behaviour on consumerism, perspectives from consumers in Kisii
county,kenya

Author(s): Erick Onsongo

Abstract: Customer behaviour study is based on consumer buying behaviour, with the customer playing the three
distinct roles of user, payer and buyer. Relationship marketing is an influential asset for customer behaviour
analysis as it has a keen interest in the re-discovery of the true meaning of marketing through the re-affirmation of
the importance of the customer or buyer. A greater importance is also placed on consumer retention, customer
relationship management, personalization, customization and one-to-one marketing. Social functions can be
categorized into social choice and welfare functions. The study focused on the effect of consumer behaviour on
consumerism, perspectives from consumers in kisii county, Kenya. The research objectives included to establish
whether consumers are aware of their rights, to find out the relationship between consumer rights and level of
consumer awareness, to determine the association between consumer rights and suitability of consumer goods, to
establish the relationship between consumers and consumerism. The following were the research hypotheses of
this study: There are no significant relationship consumers and consumer rights, there is no significant association
between consumer rights and consumer awareness, there is no relationship between consumer rights and
suitability of consumer goods, there is no relationship between consumers and consumerism. The study was
carried out among the consumers in Kisii County. A case study design was adopted. Random and stratified
sampling technique was used to select a sample of 150 respondents out of 400 to represent the sample population.
Purposive sampling was used to select elderly consumers and focused group discussion on middle life and youths.
Data was collected by use of questionnaire and interview schedules and analyzed by use of both descriptive and
inferential methods. Frequency tables were used to report the research findings, while Chi-s gui r e and
correlations were used to test the hypotheses. The study made significant contributions on consumer behaviour
and consumer protection.

Keywords: CONSUMER: the buyer,payer and end user Cl: Consumer index GDP: Gross Domestic Product
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Title: A CONCEPTUAL MODEL FOR MANAGING SUPPPLY NETWORKS FOR SIMULTANEOUS
OPTIMISATION IN A COMPLEX ADAPTIVE ENVIRONMENT: A CASE OF THE FLORICULTURE INDUSTRY IN
KENYA

Author(s): Emmanuel Awuor and Maria Vosloo

Abstract: This paper is based on research findings and results to develop a conceptual model for managing supply
networks for simultaneous optimisation. The study was a blend of both quantitative and qualitative research
techniques. The qualitative research process made use of content analysis and was instrumental in answering the
following research questions: what are the key success factors that influence performance of the floriculture
industry in Kenya?, what are the relationships between the key success factors that influence the performance of
the floriculture industry in Kenya? what are the factors that will indicate performance of the floriculture industry from
a traditional perspective (supplier i customer)?, are there differences in factors to be considered for the embedded
and free agents performance in the floriculture industry, end to end and within country?, what needs to be
considered in developing a conceptual model for simultaneous optimisation of supply networks, end to end and
within country? The quantitative phase of the research process resulted in the development of a revised conceptual
model for managing supply networks for simultaneous optimisation, end to end and within country. The flower

industry in Kenya is composed of a diverse group, r
agents. Existing data from Horticultural Crops Development Authority reveals that there are 412 active flower
exporters of which the majorityar e SME6s at 358, the | arge firms are

and 7 free agents. The industry is largely affected by changes in customer preferences and demand from the
downstream end of the supply chain. This diversity makes it very difficult to achieve simultaneous optimization of
supply networks with a view to having both individu
to the triple bottom line. The specific challenges exhibited by the flower industry which further compounds its
complex dimension includes: extremely short shelf life; Very specific demand cycles with extreme peaks; changes

in consumer trends; mi xi ng characteristics of servi
network in developing country; a composition of large , small international and free agents operating in the industry
and,; simultaneous optimization of supply networks i

country specific benefits. The paper concludes by identifying a set of issues that needs to be addressed by both the
Kenyan government and flower firms. These issues includes but are not limited to: developing consensus over a
complex adaptive system and a complex adaptive environment with regard to the flower industry in Kenya;
identifying the characteristics of a complex adaptive systems; and establishing methods of managing complex
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adaptive systems with reference to the flower industry. The findings and results of the study points at: financing;
key success factors (supply value chain); country specific benefits; transport; research and development as
positively influencing the performance of the floriculture industry in Kenya.

Keywords: supply networks optimisation complex adaptive systems simultaneous optimisation
Institution:  United States International University;University of South Africa
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Title: Determinants of growth of firms through mergers and acquisitions: An empirical study at the Nairobi
Stock Exchange, Kenya

Author(s): Fidelis Muia and Fredrick Aila

Abstract: This paper reports a study of mergers and acquisitions (M&A) growth strategy in Kenya, The main aim is
to explore the determinants of growth of firms through mergers and acquisitions in Kenya by focusing on completed
merger and acquisition transactions of firms listed at the Nairobi Stock Exchange. The study examines bidder
characteristics, industry variables and market variables. The study is conducted through an exploratory survey. The
study population consists of 32 firms in the financial and industrial sectors listed at the Nairobi Stock Exchange.
Stratified and purposive sampling techniques are used to obtain a sample size of 6 firms. The 6 firms constitute
19% of the population of study hence, are representative of the financial and industrial sector of the stock
market.Both primary and secondary data were used. Primary data were collected using self-administered
questionnaires while secondary data were obtained from Government of Kenya Economic Survey reports, Capital
Markets Authority, Nairobi Stock Exchange and Central Bank of Kenya publications. The data were analyzed and
presented using descriptive statistics i mplemented
correlation results showed there was a positive relationship between the study variables. Regression results were
significant at p=0.05 levels. Regression results for all firms show an impressive prediction of R2 value ranging from
0.667 to 0.999. Profitability is the most influential variable in determining growth of firms through mergers and
acquisitions in Kenya. However, industry concentration, sales growth, stock market index and GDP growth also
determines growth of firms through mergers and acquisitions but to a lesser extent. The study concludes that firms
be encouraged to embrace M&A growth strategy in corporate finance especially when pursuing the profitability and
wealth objectives.

Keywords: Merger Acquisition Growth strategy
Institution: Maseno University
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Title: Grappling With The Enduring Challenges Of Consumption Complex Syndrome In Nigeria
Author(s): Gazie Okpara

Abstract: Colonial experience, buoyed by global media, brought in its wake, an attitudinal predisposition toward
foreign culture and products, to the detriment of the domestic entrepreneurship, economy and identity. This paper
aims at a comparative attitude measurement for indigenous and foreign products, as well as exploring the
underpinnings of the sustained consumer choice irrationality in favor of the latter. Using experiments in the
domestic footwear industry, a high ©preval enciea stafe of
consumer mind that consistently predisposes him to foreign-labeled products, even when the indigenous ones are
ironically preferred in a Blind Brand Experiment, was established. The concomitant policy, entrepreneurial and
theoretical imperatives are considered.

Keywords: Consumption Complex Syndrome Shoes Attitude Bakassi Lines Indigenous Entrepreneurship
Institution: Abia State University, Uturu, Nigeria & GIMPA, Accra, Ghana
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Title: A CONCEPTUAL MODEL FOR MANAGING SUPPLY NETWORKS FOR SIMULTANEOUS
OPTIMISATION IN A COMPLEX ADAPTIVE ENVIRONMENT: A CASE OF THE FLORICULTURE INDUSTRY IN
KENYA.

Author(s): Emmanuel Awuor and Maria Vosloo

Abstract: This paper is based on research findings and results to develop a conceptual model for managing supply
networks for simultaneous optimisation. The study was a blend of both quantitative and qualitative research
techniques. The qualitative research process made use of content analysis and was instrumental in answering the
following research questions: what are the key success factors that influence performance of the floriculture
industry in Kenya?, what are the relationships between the key success factors that influence the performance of
the floriculture industry in Kenya? what are the factors that will indicate performance of the floriculture industry from
a traditional perspective (supplier i customer)?, are there differences in factors to be considered for the embedded
and free agents performance in the floriculture industry, end to end and within country?, what needs to be
considered in developing a conceptual model for simultaneous optimisation of supply networks, end to end and
within country? The quantitative phase of the research process resulted in the development of a revised conceptual
model for managing supply networks for simultaneous optimisation, end to end and within country. The flower
industyinKenya i s composed of a diverse group, ranging f
agents. Existing data from Horticultural Crops Development Authority reveals that there are 412 active flower
exporters of which 't he,thelargedimms dreyconaposed ofScNhEethationalt42 I8aoBal firms

African International Business and Management Conference 2011 28| Page




AIBUMA 201XConference Program

and 7 free agents. The industry is largely affected by changes in customer preferences and demand from the
downstream end of the supply chain. This diversity makes it very difficult to achieve simultaneous optimization of
supply networks with a view to having both individu
to the triple bottom line. The specific challenges exhibited by the flower industry which further compounds its
complex dimension includes: extremely short shelf life; Very specific demand cycles with extreme peaks; changes

in consumer trends; mi xi ng characteristics of servi
network in developing country; a composition of large , small international and free agents operating in the industry
and; simultaneous optimization of supply networks i

country specific benefits. The paper concludes by identifying a set of issues that needs to be addressed by both the
Kenyan government and flower firms. These issues includes but are not limited to: developing consensus over a
complex adaptive system and a complex adaptive environment with regard to the flower industry in Kenya;
identifying the characteristics of a complex adaptive systems; and establishing methods of managing complex
adaptive systems with reference to the flower industry. The findings and results of the study points at: financing;
key success factors (supply value chain); country specific benefits; transport; research and development as
positively influencing the performance of the floriculture industry in Kenya.

Keywords: OPTIMISATION SUPPLY NETWORKS
Institution: United States International University;University of South Africa
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Title: AN EVALUATION OF FINACIAL REPORTING PRACTICES IN PUBLIC PRIMARY SCHOOLS:A SURVEY
OF IGEMBE SOUTH DISTRICT, KENYA

Author(s): Frank Kirianki, Guyo Huka and Cliff Onsongo

Abstract: Financial reporting has been characterized recently as a function facing a crisis critical to its long-term
survival as a professionalized activity. Numerous empirical studies have looked into both the needs of financial
reporting practices in public institutions. However, none of these known local and international surveys has ever
focused on financial reporting practices in public primary schools in Kenya in Igembe South District. It is in this light
that the researcher set to carry out a research on financial reporting practices in public primary schools in Kenya a
case of Igembe South District. The study employed descriptive analysis technique on both primary and secondary
data. In both cases, the study used SPSS in the analysis where data output was tabulated and on the secondary
data, the study applied Ordinary Least Squares (OLS). All quantitative data on financial reporting practices was
measured in real values by normalizing; this allowed the report to control for the effect of inflation because of
differences in financial year periods. The researcher used the data with an aim of presenting the research findings
in respect to financial reporting practices in the Public primary schools in Igembe South District. From the findings,
on quality of financial reporting and financial management practices, the study found that the public primary schools
in Igembe North district had committee that oversaw the running of financial statements for quality of financial
reporting and financial management practices. This study concludes that public primary schools in Igembe North
district had committee that oversaw the running of financial statements for quality of financial reporting practices.
The accounts committees in these schools also advocated on dividing reporting quality into smaller elements for
quality of financial reporting practices. This study therefore recommends that for efficient and successful financial
reporting in public primary schools, they must involve more stakeholders e.g. parents, local authorities to ensure
quality financial reporting practices.

Keywords: District Primary Schools Financial reporting
Institution: Meru University College of Science and Technology;inoorero University
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Title: ASSESSMENT OF THE EFFECTIVENESS OF THE STRATEGIES USED BY SUPERMARKETS IN
ATTRACTING AND RETAINING CUSTOMERS

Author(s): CIiff Onsongo, Kimotho Maruru and Kennedy Nyandieka

Abstract: The purpose of this study was to assess the effectiveness of the strategies used by supermarkets to
attract and retain customers. Specifically the study sought to find out whether the use of smart card enhance
customer retention the impact of customer service in attraction and retention of customers and to assess whether
the provision of parking space enhances customer attraction and retention. The study adopted a descriptive survey
design in a population comprising of managers and workers and customers of supermarkets. Sampling procedures
used were random and purposive. The researcher used a questionnaire and interview schedules to collect both
guantitative and qualitative data. Quantitative data were analyzed by simple descriptive statistics such as
frequencies and percentages while qualitative data were analyzed in narration form. Tables were used to present
data for easy interpretation. The study established that provision of smart cards, mobile trolls, after sale services,
parking space are strategies that are being used to attract and retain customers.

Keywords: supermarket Retention Attraction
Institution: Inoorero University Kenya National Youth Service
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Title: ICTs -for -Poverty Reduction: The Importance of the Agency of the Poor in Conceptualizing Enabling
Technologies and Solutions.
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Author(s): Samuel Ruhiu and Timothy Waema

Abstract: Poverty is the scourge of the twenty first century. There has been a concerted effort to address poverty
by international organizations, multilateral and bilateral donors, governments, Non Governmental Organizations
(NGO) and Community Based Organizations (CBO). There are many approaches to poverty reduction One
endeavor that has received universal acceptance an
Goals (MDGs). When it comes to tools and enablers of poverty reduction, some that have repeatedly been named
and used are Information and Communication Technologies (ICTs). There have thus been many initiatives that
have advocated the use of ICTs as a means to reduce poverty. By 2001, the World Bank was utilizing more that US
$ 1 Billion on ICT-for-development and ICT-for-poverty reduction initiatives. Many other development agencies
have invested effort and billions of dollars in these poverty reduction initiatives that utilize ICTs as enabling
technologies. For all the efforts and investment, the results have been less than satisfactory: many of the initiatives
only got to the pilot stage but attempts at scaling up have largely been unsuccessful, while others have been
downright failures. There is need therefore to come up with another approach at poverty reduction using ICTs that
has a higher chance of success. This paper critiques the various approaches to the use of ICTs for poverty
reduction and presents a different approach to ICTs-for-poverty reduction. It advocates beginning with
conceptualizing poverty, and then exploring ways to reduce it. One approach that has increasingly been preferred
and perceived to be superior compared with the traditional approaches, both by researchers and policy makers,
and on which Human Development (and the associated Human Development Reports of the United Nations
Devel opment Program (UNDP) is based, is Sends Capab
method emphasizes the importance of the agency of the poor in defining poverty and ways of reducing it and their
involvement in the same. In the approach, the poor are viewed as people deprived of the freedom to do and to be
what they value. It is from the poor therefore that we must get what they value to do and be and identify what
deprives them of the choice and the ability to pursue it. Poverty reduction will thus involve the removal of the
deprivation by availing/expanding the means required to be and do what is valued. Once the poor are involved in
the identification of the means, we consider ways that ICTs can be used as candidate technologies to
avail/increase the means. The strategies for the provision of the means will thus be identified together with the poor
and the various enabling ICT solutions can then be explored and the design pursued. The paper thus advocates a
novel approach to poverty reduction using ICTs and argues that it has a higher likelihood of success than the
hitherto used approaches that have had mixed results.

Keywords: Poverty Poverty Reduction Capability Approach Information and Communication Technologies

Institution:  University of Nairobi

62 Performance Of Initial Public Offerings: The Evidence From Nairobi Stock Exchange Lisiolo Lishenga &
Etienne Ndatimana

63 Sustainability Of Small, Micro And Medium Enterprises: Support By Electricity Sector And Government
Brigitte Okonga Wabuyabo
ABSTRACT

Rapid changes in Information Technology and increase in use and adoption of Internet has led to a shift in how
organizations conduct business. The use of internet has opened up many business opportunities that can enable
businesses gain a competitive edge in the business environment they operate in. The study aim was to analyze the
business benefits of social networking in gaining leverage among media stations in Kenya. The objectives of the
study were to determine how businesses/organizations harness the benefits made available by the existence of
social networking websites and to establish business acceptable ways of mitigating risks associated with using social
networking websites at a workplace The study was conducted on all the media station that offers television services.
It includes media station such as KBC, NTV, KTN, Citizen TV, K24 among others. Data analysis was carried out by
coding the questions and then feeding them into SPSS (Statistical package of social sciences). Data interpretation
was done using frequency summary tables. Content analysis methodology was used to analyze qualitative data and
interpretation involved deriving some understanding from the output relative to the subject matter. Some of the
findings showed that majority of the media stations have been in existence for over 5 years and have facebook,
twitter and YouTube profiles. The findings also showed that most of the stations carryout advertisements on their
social network profiles. Majority of the respondents said that they are logged into social networks most of the day and
this has enabled achieve a better work life balance. Most respondents said that they had the sole discretion of
deciding what to post onto the social networks when giving comments and opinions. The recommendation that came
from this study were Since television stations admit that using social networking sites helps achieve better work-life
balance they should embrace social networking as part of their business and operation strategy and therefore utilize
social networking for internal communication. Social networking features should also be utilized fully so as to

maxi mi ze returns. Iltds also i mportant that p ool mitigaye risksa
associated with the use of social networks, especially leakage of company information
64 Title: |l mpact of Project Managerso6 Personalities on

Author(s): Safoora Rashidi Nejad and Amir Hosein Fazel Bakhsheshi

Abstract: The compati bil it
This study focuses o

y between project manager ds beh
n the relationship among three
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project success. A questionnaire was designed and it figured out self-confidence in three projects out of four
projects has no effect on success criteria, but about another project, influences of manager characteristics for each
type of project are different.

Keywords: project manager personality success criteria project type characteristi
Institution: ELMATCO
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The Effect Of Financial Sector Liberalization On Private Financial Savings In Uganda (1980 -2007)
Nyanzi Sulaiman & Will Kaberuka

Abstract

It is a stylized fact that financial sector liberalization would result into higher interest rates, which would attract
savings desirable for increased investments through enhanced efficiency in financial resource allocation. This paper
examines this post ueusingstuctirdli ehangbcmalysisaridsthe Gersger and Engle framework
and which yielded a fairly robust long-run relationship between private financial savings and Broad money to GDP
ratio, the deposit interest rate, the REER, Debt to exports ratio, the Budget deficit to GDP ratio and per capita GDP.
The results indicate that, liberalization of the financial sector results into higher financial savings which operate
through the rate of return on savings, financial deepening and foreign exchange rate channels. This provides some
support for first part of the crux of McKinnon and Shaw financial liberalization thesis, confirming the potential for
payoffs relating to ongoing financial deepening and a shift to an out-ward oriented growth strategies. After financial
sector liberalization, the budget deficit is revealed to crowd-out effect private financial savings though not compelling.
The implication of this is that government spending might have been counter productive. Also, after liberalization,
there was some support for absence of a debt overhang, though not compelling. Finally, Consistent with the
predictions made in the Life cycle model, the results indicate that higher growth in income stimulates private savings
which reinforces the fact that the ability of the country to mobilize financial savings depends in part on the level of its
development and the market size.

66

Title: SOCIAL MARKETING STRATEGY AND THE PERFORMANCE OF COMMUNITY BASED
ORGANIZATIONS (CBOS) WORKING IN HIV AND AIDS SECTOR IN NAIROBI CO UNTY

Author(s): Jane Kinyua-Njuguna

Abstract: This paper examines the role of social marketing strategy on the performance of CBOs working in the
area of HIV and AIDS in Nairobi County. The aim is to highlight the contribution of social marketing strategy in
bringing about effectiveness and efficiency in the performance of CBOs. This study will be based on exhaustive
study of CBOs working in the area of HIV and AIDS in Nairobi County, registered under the Ministry of Gender and
Social Services. The reviewed literature identified the application of social marketing only at the operation level and
not at the strategic role that influences policy, strategy and implementation, a key determinant in community
development. The proposed study will bridge the knowledge gap and help CBOs in evaluating their performance
and in understanding the benefits of using social marketing strategy in the design, implementation and evaluation of
their performance. The study will be a descriptive, cross-sectional survey guided by positivism research philosophy.
It will be a census comprising of 187 registered CBOs working in the area of HIV and AIDS in Nairobi County.
Primary data will be collected using structured and semi structured questionnaires. The reliability of data collection
instrument wil/ be established using Crobachdds Al ph
and inferential statistics while relationships will be tested using both linear and multiple linear regression equations.

Keywords: Social marketing strategy, community based organizations, HIV and AIDS
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Title: AN ANALYSIS OF THE CHALLENGES FACING YOUTH ENTERPRISE DEVELOPMENT FUND IN
KENYA

Author(s): Simon Amenya, Cliff Ouko Onsongo, Guyo Huka and Mactosh Onwong'A

Abstract: This paper discusses the challenges facing Youth Enterprise Development Fund (YEDF) in Kenya. The
purpose of this paper was to give a detailed analysis of the challenges facing Youth Enterprise Development Fund
as it thrives to achieve its objectives of financing youth activities. Specifically, the paper sought to find out the
extent, to which YEDF is a preferred source of finance for youth enterprises, the factors influencing youth
entrepreneursd wutilization of YEDF an dopmemntefunc .fite Istldy is
expected to contribute to the performance information on the YEDF Scheme and enhance opportunities for
learning. This was a case study targeting 63 registered youth groups in Nyaribari Constituency. The study found out
that despite the fact that YEDF could be a preferred source of funding among the youths, accessing it remained a
great challenge

Keywords: Constituency Youth Enterprise Fund Youth Groups
Institution:  Inoorero University Meru university College Kisii University College

68

Effect Of Financial Literacy On Personal Financial Management Practices: A Case Study Of Employees
Of Finance And Banking Institutions
Winnie Nyamute & J.K. Monyoncho Maina

69

Title: The role of Advertisements in creating unnecessary wants whic h lead to development of fads that
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progressively develop into undesirable traits.
Author(s): Sreekumar Pillai, Dr. Wilson P. R. and Veena Wilson

Abstract: Aggressive marketing often results in the creation of fads which may ,in most cases die out within a short
span of time but if unlucky can also grow into an undesirable trend which may continue for a longer period creating
undesirable wants in the minds of potential customers . Societal marketing aims at eliminating the use of mindless
kindling of wants to create opportunities to market products which are unnecessary for the well being of the
consumer and may even be detrimental to his long term interests.This paper is based on a study undertaken in the
State of Kerala in South India and has great relevance for most African countries where the present situation now
being experienced in Kerala may be enacted in the next decade or so.The cultural background,socio-ethnic
specificity and the role of tradition are some of the major aspects which are common for Africa and South India.The
lessons already learnt in South India can go a long way in warning the African population of the dangers of
unbridled marketing communication initiated by the greedy. Wheras consumption of premium goods is a healthy
trend for most societies, it has to be studied with care when the market share of the goods are disproportionate with
the average discretionary income of the population.Unbalanced expenditure in ostentatious purchases can
seriously erode savings and create debt which can be crippling for the individual and thus for society. This paper
looks at the different segments in keral who are prone to the influence of such advertising rhetoric which may
inflame their compulsive behaviour traits and cause buying behaviour which may prove detrimantal in the long run

Keywords: Societal Marketing, fads, impulse buying, compulsive buying. ethical marketing.
Institution:  School of Management studies, Cochin Univerisity of Science and Technology, Kochi, India

70

Title: CHALLENGES | N THE ALLOCATION OF CONSTITUENCY DEVELOPMENT FUNDS TO PROJECTS IN
CONSTITUENCIES IN KENYA

Author(s): Cliff Onsongo, Frank Kirianki and Guyo Huka

Abstract: The purpose of this study was to establish the challenges encountered in the allocation of Constituency
Development Fund to projects in Kilgoris constituency. The study objectives were to establish the factors that are
considered in CDF Allocation to Projects in the Constituency, determine the factors influencing CDF allocation in
the constituency and establish the challenges in the allocation of CDF to projects. This was a case study on Kilgoris
Constituency focusing on the challenges in allocation of CDF funds to the projects in the constituency. The study
targeted members of the CDF committee and residents of Kilgoris constituency. The researcher employed the use
of questionnaires as the main research instrument. The collected data was tabulated and analyzed using
descriptive statistics. The study revealed that Poverty levels and Nature of community needs and that the factors
Considered in CDF Allocation to Projects in the Constituency are Regional balance within constituency and number
of constituents to benefit from the project .The study recommends that for efficient allocation of CDF funds
politicians should be separated from the management of the fund. The study recommends that further study be
done in other constituencies so as to benchmark the findings

Keywords: Allocation Projects Constituency

Institution:  Inoorero University Meru university College
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Implications Of Real Risk Weighted Pricing Model In Decision Making Emma Anyika,Patrick Weke &
Thomas Achia

Abstract

In the past few months African countries have witnessed a lot of strife. This has been attributed to dissatisfaction
among citizens. This paper endeavors to model the cost of this unrest on the ways of life of its citizens. A real risk
weighted pricing model is used which determines actual risks and costs of the unrest with these estimates. It is
hoped that the citizens will strive to change their mode of participation in their countries affairs and awaken political
and economical development in Africa.

Key Words: Equity; Strife; Diversifiable risk: Non i Diversifiable risk
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Managing Obsolescence Cost: Case Of Mobile Phone Hands et In Kenya Agnes Njeri Kuira ,Lazarus
Mulwa & Michael Mwangi

73

Title: CHALLENGES OF OUTSOURCING FACED BY SUGAR COMPANIES IN KENYA
Author(s): CIiff Onsongo, Kimotho Maruru, Gladys Monchari and Frank Kirianki

Abstract: The main purpose of this study was to establish the challenges facing sugar companies in Nyanza and
western Kenya. A convenient sample of 5 factories(Miwani Sugar Company ,Chemelil Sugar Company ,Mumias
Sugar Company ,Nzoia Sugar Company, South Nyanza (Sony) Sugar Company, West Kenya Sugar Company)
was chosen from which 20 respondents were chosen to respond to the research questionnaire. The study was
guided by the following objectives: to determine the challenges faced by Sony Sugar Company in the case of
outsourcing and to establish the factors considered by Sony Sugar Company in outsourcing. Data analysis was
based on the research objectives designed at the beginning of the research. Percentages and frequency tables
were used to analyze and present the data respectively. The major findings of the study were: reduction of costs of
operation and desire for high quality are the major factors influencing outsourcing, whereas reliability of supplier
and cost of outsourcing are the major challenges faced by the companies in the process of outsourcing services.
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Based on the findings, the study recommends that companies should put controls in place to detect poor quality
supplies from suppliers, the costs of outsourcing should be well calculated or estimated before involving the
company in any outsourcing transaction. The study recommends that further study be conducted in the following
areas: challenges facing suppliers in provision of goods and services to large scale organizations and the role of
outsourcing in cost cutting in large scale organizations

Keywords: Outsourcing Quality Cost Reduction
Institution:  Inoorero university Meru university College

74 | Title: Digital Divide; The Glaring Reality
Author(s): Angela Kaguara and Maureen Kaguara

Abstract: The power to access information and technology is important in daily global operations in different
aspects of the society, be it economical, political or social. Each and every country has different levels of
information and technology which may be highly advanced or developing and therefore creating a digital divide. It is
a gap existing between people and the ability to have effective and efficient access to digital technology. Recent
studies have proved that, the divide is slowly but surely decreasing. Nevertheless, the gap that seems to be
increasing is that of utility. There is a variance in digital utilization by the people which is proven by the fact that
some individuals use the internet more than others. Hence, there is need to study factors that influence utilization of
the internet by members of the society. The study therefore highlights the key issues that influence the use of
electronic information and communication tools among individuals and attempts to explore the Kenyan situation.
The methodology of the study was through extensive literature review from journals and reliable reports. A total of
eleven factors were found to contribute significantly to the current global digital divide. In Kenya, several strategies
have been put forth in an effort to bridge the digital gap. This implies that the country is heading towards achieving
millennium development goal on universal access of information and communication tools. Keywords: Digital
divide, internet, factors, Kenya

Keywords: ICT digital divide internet Kenya
Institution: University of Nairobi

75 Title: FACTORS AFFECTING IMPLEMENTATION OF THE MINISTRY OF HIGHER EDUCATION, SCIENCE
AND TECHNOLOGY (MoHEST) STRATEGIC PLAN 2007 IN TTls: A survey of Technical Training Institutes in
Nairobi, Kenya.

Author(s): Monica Gachunga and Samuel Maina

Abstract: A major challenge to Technical Training Institutions (TTIs) has been creation and continuous provision of
appropriate and relevant technological skills required by our advancing industrial economies. TTIs have been
criticized for inefficiencies and mismanagement and they are said to contribute to many of the problems hindering
economic growth. TTIs have remained dormant, conservative and unable to cope with changing trends globally.
Development of Strategic Plans is an endorsement for management commitment to ensure renewal and
transformation of TTIs. Despite the evidence of strategic Plans in TTIs, the greatest impediment to successful use
of Strategic Plans in education has been failure by institutions to implement the plans. The purpose of the research
was to identify the factors affecting implementation of Ministry of Higher Education, Science & Technology
(MoHEST) Strategic Plan of 2007-2012 in TTlIs in Kenya. It also aimed to evaluate the effect these factors have on
TTls overall performance. The research also identified responses used by TTls to cope with these factors affecting
TTls performance. The study used survey design to achieve its objective. The data for the study was analyzed
using Statistical Package for Social Sciences (SPSS) and Microsoft Excel to present descriptive data into frequency
distributions, tables, mean percentages and standard deviations. Factors analysis (data reduction) technique was
used to analyze the factors affecting implementation of MOHEST Strategic Plan. The survey results revealed that
factors affecting effective implementation of Strategic Plans are: strategy, staff, skills, systems and structure.
However style and shared values have little significance in influencing implementation process. The 7 i S
predictors have 43.3% effect on institutional performance. The most significant responses to the effect of the
factors on institutional performance are consultant, programs of monitoring and evaluation and adherence to code
of conduct to both teachers and subordinate staff. The research therefore recommended that the Ministry of Higher
Education, Science & Technology provide consultants or experts to advise TTIs management, improve monitoring
and evaluation programs, and management to prioritize its strategies.

Keywords: Strategic plan Strategy Implementation Strategic planning Strategy Planning
Institution: MOHEST, Catholic University of East Africa

76 Mapping Of Tanzania's Locational Qualities For Participation In Regional And Global Economies Petro
Sauti Magai
Abstract
The study maps the Tanzaniands | ocational gualities

Tanzania is with immense potentials of mineral and agricultural resources, as well as other natural resources that are
essential inputs in productive activities, has in recent years experienced impressive rates of exports and economic
gr owt h. Given the countryds potentials and market op
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thereisamissofacountryds broad devel opment philosophy whi cHh
The absence of the broad development philosophy leads to policy space, diverse laws and regulations. The paper
reveals that, contrary to the excellent resource endowment situation, Tanzania lacks essential capacities to stimulate
of development. i.e., financial resources (FiR) and non-financial resources (NFiR). The former is demonstrated by the
underdevelopment of the financial sectors. The latter is mirrored by gaps in entrepreneurial capacities, institutional
capacities, physical infrastructural capacities, skills capacities, and technological capacities. The paper concludes
that, Tanzania to be competitive in regional and global markets, it should urgently need to revist its broad
development philosophy to provide a robust foundation to guide its development efforts. This should ensure a
smooth flow and dynamically interrelated policies, laws and regulations, which will be best placed to serve the
c ount r gldpreentchgenda.

Key words: Locational qualities, Regional and Global Economies

77 Title: Determining factors influencing information security management in the Nigerian Banking and
Insurance Sector: A Literature Review

Author(s): Dorcas Adebola Babatunde and Mohamad Hisyam Selamat

Abstract: This paper discusses the determining factors influencing information security management (ISM) among
Nigerian banks and insurance. The aim of this paper is to exclusively throw lighter clarification on information
security systems from the contexts of the developing countries, Nigeria as a case study. This research was based
on a survey among Nigerian banks and insurance companies in Lagosi Nigeria. However, it could be said that the
investigation of the factors influencing ISM among Nigerian bankers and insurers from the comprehensive
perspective could lead to the improvement of information systems (IS) security among Nigerian banks and
insurance sectors which in turn assist in the reduction of frauds and errors.

Keywords: information security management information system Nigeria banking and insurance sector
Institution: Universiti Utara Malaysia

78 Title: The Influence of Public Procurement Regulations on Procurement Practices among Secondary
Schools in Mosocho Division of Kisii County, Kenya

Author(s): Patrick Kenyanya, Jonathan Onyango and Francis Mamati

Abstract: This study sought to evaluate the influence of the Public Procurement Regulations of 2006 on
procurement practices in public institutions in Kenya. Public Secondary schools in Mosocho Division of Kisii Central
District were taken as a case study. The research recognizes the importance of the Regulations in public
procurement since effective public procurement helps in efficient public financial management by ensuring that only
sufficient and necessary public funds are invested in assets. The research adopted descriptive case study design.
Data were collected from 95 respondents who were dr ¢
Commi tteesd members, the suppliers of goods to the
schools. Stratified random sampling was used to select the sample for the study. Primary data were collected
through the administration of a structured questionnaire. The data collected were then summarised by calculation of
percentages and represented in frequency distribution tables. The Likert scaling method was used to determine the
wei ght of the respondentsd per cepisstuynfoundmout that ¢the Reguatiohse
have had a significant influence on pricing of goods procured by public institutions and lead time while the same
Regulations have had a less significant influence on transparency of the procurement process and quality of goods
procured. The study recommends, among other recommendations, that public procurement procedures be linked
with public financial management systems in public institutions to foster transparency and accountability as well as
improve value for money. These results are important to the management of public secondary schools, the
government and suppliers of goods and services since effective procurement helps all of them to assist in
managing public finances effectively.

Keywords: Procurement practices, Regulation, Secondary Schools
Institution: Kenya Institute of Management Kisii University College

79 | A Study On The Factors Contributing Towards Adoption Of Green Marketing Practices In Kenya: A
Survey Of The Mobile Phone Service Providers In Keny a
Oburu Cineth Kerubo & Kinoti Mary (Mrs.)

Abstract

Organizations are in a constant two way interaction with the environment. They receive inputs from the environment,
add value to them and return the transformed inputs back to the environment in form of goods and services (Ansoff
and McDonell, 1990). This process if unchecked proves detrimental to the environment in the long run. To avoid this,
many companies are adopting policies of environmental sustainability in a bid to protect and preserve the
environment by practising green marketing. Green marketing practices focus on environmental sustainability, where
sustainability involves using resources at a rate that allows them to be replenished to ensure their long term survival
(Peattie, 1992). The effects of the changing weather patterns and climatic conditions have started being felt the world
over. Rising global temperatures, skyrocketing fuel costs and changing weather patterns are considered payback for
years of neglecting the environment (Kelly, 2008). Consequently, green marketing is no longer a concept studied in
class; it is becoming an important area of focus for companies in Kenya and the world over. Social norms regarding
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the environment are changing and consumers today are increasingly holding brands accountable for what they do
rather than just what they say. As a result, more companies are responding to consumer concerns about the
environment by making investments that strengthen the brand value. These companies view socially responsible
actions as an opportunity to do well and seek ways to serve the best long-run interests of their customers and
communities (Kotler, Armstrong, 2006). Consensus on the need for organizations to preserve the environment in
which they dwell is what prompted this study. The objectives of this study were twofold: to study the green marketing
practices adopted by the mobile phone service providers in Kenya; and to study the factors that have contributed
towards adoption of green marketing practices by the mobile phone service providers in Kenya. A descriptive study
was conducted. This was a census survey of all the four mobile phone service providers operating in Kenya. Data
was collected using a semi-structured questionnaire that was sent to each of the respondents via email. One
respondent in mid level management in each organization was targeted. The questionnaires were then physically
collected from each of the respondents once completed ensuring a response rate of 100%. Data was analyzed using
factor analysis in the SPSS module. The findings revealed that to a large extent all the mobile phone service
providers practice green marketing. The study was limited to mobile phone service providers; however there are
other players in the mobile phone industry. It is necessary to conduct a similar study that encompasses all players in
the mobile phone industry in Kenya to determine whether green marketing is practised across the industry.
Keywords: Green Marketing Practices, Environment, Mobile Phone Service Providers, Kenya
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Title: STRATEGIC ATTRIBUTES OF PRODUCTIVITY: THE ROLE OF INFORMATION TECHNOLOGY IN
NATIONAL COMPETITIVENESS

Author(s): Alice J.O Yalla and Zachary Bolo Awino

Abstract: Motivated by the permeating role of information technology (IT) in all sectors of economy, this article
advances an argument for integration of IT in models of national competitiveness. It synthesizes theoretical and
practical approaches that have been advanced to explain how nations attain and sustain competitive advantage
and highlights their limitations. The article, however, does not seek to focus on these limitations; rather it seeks to
highlight the strategic role of IT on the factors and attributes that lead to creation and sustenance of national
competitiveness, an aspect that has not been factored in documented models. The permeating role of IT in
attributes of nati onal competitiveness is discussed
an IT integrated framework proposed. The proposed framework draws on prior theoretical and empirical literature
which seem to have consensus that key attributes that lead to national competitiveness are: factor conditions;
related and supporting industries; strategy, structure and rivalry; and demand conditions. The model embraces the
explanatory focus of existing models that these attributes individually and as a system lead to creation and
sustenance of competitiveness, and accordingly, proposes the development of a rigorous research program to
evaluate the extent to which IT relates with the Diamond attributes in accounting for national competitiveness.

Keywords: Factor Conditions Demand Conditions Clusters National Competitiveness.
Institution:  University of Nairobi
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Title: Evaluation of the Influence of the Public Proc urement Regulations on Procurement Practices among
Secondary Schools in Mosocho Division, Kisii County, Kenya

Author(s): Patrick Kenyanya, Jonathan Onyango, Francis Mamati and Robert Maoga

Abstract: This study sought to evaluate the influence of the Public Procurement Regulations of 2006 on
procurement practices in public institutions in Kenya. Public Secondary schools in Mosocho Division of Kisii Central
District were taken as a case study. The research recognizes the importance of the Regulations in public
procurement since effective public procurement helps in efficient public financial management by ensuring that only
sufficient and necessary public funds are invested in assets. The research adopted descriptive case study design.
Data were collectedfrom 95 respondents who were drawn from thre
Committeesd members, the suppliers of goods to the
schools. Stratified random sampling was used to select the sample for the study. Primary data were collected
through the administration of a structured questionnaire. The data collected were then summarised by calculation of
percentages and represented in frequency distribution tables. The Likert scaling method was used to determine the
wei ght of the respondentsd perception on the Regul ¢
have had a significant influence on pricing of goods procured by public institutions and lead time while the same
Regulations have had a less significant influence on transparency of the procurement process and quality of goods
procured. The study recommends, among other recommendations, that public procurement procedures be linked
with public financial management systems in public institutions to foster transparency and accountability as well as
improve value for money. These results are important to the management of public secondary schools, the
government and suppliers of goods and services since effective procurement helps all of them to assist in
managing public finances effectively.

Keywords: Procurement practices Regulation Secondary schools
Institution: Kisii University College
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Abstract

The Government of Kenya (GoK) initiated Free Primary Education (FPE) programme effective January, 2003. The
purpose of FPE was to accelerate t he ing¥rversakPRaimaryoEducatidn
(UPE) by 2005 and Education For All (EFA) by 2015. The introduction of FPE increased enrolment by 25% from 5.9
million in 2002 to 7.4 million in 2004. The objectives of the Study were to establish the adequacy of human and
physical resources to implement FPE; assess learning outcomes in terms of competency levels; examine the
application of knowledge; and measure problem-solving skills. The review of related literature indicated that quality of
education is correlated to, but not limited to learner, teacher and schools factors. The pertinent data were obtained
from a national stratified random sample of 24,119 pupils in public primary schools in standards 2, 4 and 6, and 985
teachers. A self-administered questionnaire gathered data from the teachers while the learning achievement levels
were measured by pupil performance in tailor-made English, Kiswahili, Mathematics and Science tests. The Study
results revealed that school factors explained 22.5% of the variation in test scores, followed by teacher and pupil
characteristics with 17.4% and 4.6% receptively. The results also revealed that pupils performed better in knowledge
items compared to those that measured application and problem-solving abilities although overall, the pupils scored
less than 50% of the recommended minimum learning achievement.
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Title: Evaluation of the Influence of the Public Procurement Regulations on Procurement Practices among
Secondary Schools in Mosocho Division, Kisii County, Kenya

Author(s): Patrick Kenyanya, Jonathan Onyango, Francis Mamati and Robert Maoga

Abstract: This study sought to evaluate the influence of the Public Procurement Regulations of 2006 on
procurement practices in public institutions in Kenya. Public Secondary schools in Mosocho Division of Kisii Central
District were taken as a case study. The research recognizes the importance of the Regulations in public
procurement since effective public procurement helps in efficient public financial management by ensuring that only
sufficient and necessary public funds are invested in assets. The research adopted descriptive case study design.
Data were collected from 95 respondents who were dr ¢
Commi tteesd member sgoodstth the seconuary dctoolssandotiie principals of the secondary
schools. Stratified random sampling was used to select the sample for the study. Primary data were collected
through the administration of a structured questionnaire. The data collected were then summarised by calculation of
percentages and represented in frequency distribution tables. The Likert scaling method was used to determine the
wei ght of the respondentsd perception on the Regtohs
have had a significant influence on pricing of goods procured by public institutions and lead time while the same
Regulations have had a less significant influence on transparency of the procurement process and quality of goods
procured. The study recommends, among other recommendations, that public procurement procedures be linked
with public financial management systems in public institutions to foster transparency and accountability as well as
improve value for money. These results are important to the management of public secondary schools, the
government and suppliers of goods and services since effective procurement helps all of them to assist in
managing public finances effectively.

Keywords: Procurement practices Regulation Secondary schools
Institution:  Kisii University College

84

Title: The implementation of total Quality management at RITEE groups of institute: a study
Author(s): Sanjay Daharwal.

Abstract: The study examines the implementation of TQM at RITEE groups of institute. The primary TQM issues
related to human resource, Industry- Institute association, Academics, Finance, Examination, Student relation,
Canteen, Housekeeping, Landscaping and Hostels were identified. Based on the European Model for TQM, TQM
quality management method models were developed. These models describe the primary quality management
met hods which may be used to assess an organization
of quality management methods.

Keywords: TQM RITEE model
Institu tion: RITEE Institute of Pharmacy, Raipur
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Green Marketing Intervention Strategies And Sustainable Development, A Review Of Literature Mary
Kinoti

Abstract

This paper reviews the literature on green marketing intervention strategies and sustainable development with an
emphasis on green marketing intervention strategies to environmental problems facing the world today. The review
indicates that individuals and organizations can benefit from green marketing strategies and at the same time protect
the environment to achieve sustainable development. The weaknesses and the future of green marketing as a
discipline and future directions for researchers are also reviewed.

Keywords: Green Marketing, Ecological Marketing, Environmental Marketing, Sustainable Marketing and Sustainable
Development
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Author(s): Dr.Richard Nyangosi, Dr.Samuel N. Nyangau and Hellen G. Magusa

Abstract: The recent robust of Information System and Computer Technologies (ISCTs) has changed the face of
Banking world wide. Bank managers are re-looking for the better strategic options to manage their institutions amid
mixed reactions from clients, regulators, governments, competitors and even crises. The winner party in the coming
unpredictable and dynamic financial market is that which positions itself at the centre stage to enable the stretching
of the financial tentacles to reach the un-banked on a leveraged technology. This paper is an attempt to analyse the
strategic options utilized by Kenyan banks to cope with the dynamic environment. It will also try to examine the
development and the effect of technology adoption on human resource and management of earning. Data for this
study was collected from Central Bank of Kenya, Government survey reports and other periodicals. Statistical tools
like CGR, T-value, Charts, tables and graphs were utilized for analysis and presentation of the result through SPPS
and Spread sheet. The result reveals that Kenyan banks are transforming their business from traditional mode of
service delivery to technology-based delivery systems. This arouses strategic management in banks systems to
cope with the changing banking paradigms. The study recommends that strong supervisory and regulatory
mechanisms will help bank management to solve any problems which may be caused by the mixed reactions.

Keywords: Banks' ATM, Internet Banking, Technology, Paradigms
Institution: Kampala International University, Dar es salaam, Ganpati Business School
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Title: EFFECT OF QUALITY IMPROVEMENT PRACTICES ON MICRO AND SMALL ENTERPRISE
PERFORMANCE

Author(s): Kithae Peter and Dr Gakure Roselyn W

Abstract: This paper focused on the role of quality improvement practices on performance of micro and small
enterprises in Kenya. Despite the central role of MSEs in employment, industrial transformation and poverty
reduction, the competitiveness and growth prospects of MSEs fall below the levels required to meet challenges of
increasing and changing basis for competition., According to Dr. Edwards Deming, quality acts as the catalyst
necessary to start an economic chain reaction. He asserted that improved quality leads to decreased costs, fewer
mistakes, fewer delays and better use of resources. This in turn leads to improved productivity which enables a
company to capture more markets, stay in business and provide more jobs. The paper explored ways in which
mses have implemented the various ingredients of quality improvement processes, viz. strategic planning,
customer focus, employee involvement and bench marking to improve quality of their products and gain competitive
advantages over their competitors to survive. A descriptive research design was used to carry out the study. A
sample of fifty mses was selected for study using stratified random sampling technique. Among the major
impediments to implementation of the above techniques were found to be lack of relevant skills, frequent machine
breakdowns, and inadequate finances. To solve the situation, the study recommended that mses need be trained
on emerging technologies; be assisted to get relevant machines and be provided with finances at cheap interest
rates.

Keywords: quality, strategic management, bench marking, customer focus
Institut ion: jkuat;kim
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An Assessment Of The Role Of Diversification Strategies On Revenue Perfomance Of Cyber Cafés
Services, Kisii Town, Kenya
Mactosh Onwonga, Okindo Omoke
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Title: Managing Banks amid Information and Computer Technology: paradigms in Ke nya
Author(s): Dr.Richard Nyangosi, Dr.Samuel N. Nyang'Au and Hellen G. Magusa

Abstract: The recent robust of Information System and Computer Technologies (ISCTs) has changed the face of
Banking worldwide. Bank managers are re-looking for the better strategic options to manage their institutions amid
mixed reactions from clients, regulators, governments, competitors and even crises. The winner party in the coming
unpredictable and dynamic financial market is that which positions itself at the center stage to enable the stretching
of the financial tentacles to reach the un-banked on a leveraged technology. This paper is an attempt to analyse the
strategic options utilized by Kenyan banks to cope with the dynamic environment. It will also try to examine the
development and the effect of technology adoption on human resource and management of earning. Data for this
study was collected from Central Bank of Kenya, Government survey reports and other periodicals. Statistical tools
like CGR, T-value, Charts, tables and graphs were utilized for analysis and presentation of the result through SPPS
and Spread sheet. The result reveals that Kenyan banks are transforming their business from traditional mode of
service delivery to technology-based delivery systems. This arouses strategic management in banks systems to
cope with the changing banking paradigms. The study recommends that strong supervisory and regulatory
mechanisms will help bank management to solve any problems which may be caused by the mixed reactions.

Keywords: Banks' ATM, Internet Banking, Technology, Paradigms
Institution: Kampala International University Ganpati Business School
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Abstra ct: Purpose: To explore the extent to which East Africa Community (EAC) business schools are inching
closer to a world-class business school status. Design: The paper is informed by a review of literature on world-
class universities/business schools (WCU/WCBS). Attributes/elements of excellence of WCU/WCBS are identified
and used as a yardstick to gauge EAC business schools performance and drive towards word-class status. An
exploratory web analysis of EAC business schools is then conducted to establish gaps in their pursuit world-class
status. Opportunities for improvement are identified and recommendations made to enable EAC business schools
embed a culture of excellence that should enable them realize to world-class status. Findings: EAC business
schools have an uphill task to achieve a WCBS status thanks to a host of shortcomings, particularly their poor
research track record. Embracing the opportunities for improvement as identified is crucial to their future.
Implications: EAC business schools can only afford to ignore the drive towards world-class status at their own peril.
The wind of change is blowing hard and there cannot be any complacency in embracing all-round excellence,
networking and forging for international recognition, which is indeed the way forward for EAC business schools.
Originality: The line of inquiry pursued by this paper provides additional insights into understating the drive towards
word-class status, particularly for business schools of developing countries.

Keywords: World-class status, East Africa Community, Universities, Business Schools,
Institution: University of Portsmouth
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Factors Causing Reversed Bullwhip Effect On The Supply Chains: A Case Study Of Kenya Pipeline
Company
Otieno Tom Obondi and Gerald Ochieng Ondiek
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E-Learning And The Role Of Education In Economic Growth
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Title: THE EXTENT OF IMPLEMENTATION AND CRITICAL SUCCESS FACTORS OF LEAN SIX SIGMA IN
COMMERCIAL BANKS IN KENYA.

Author(s): Beatrice Chelegat, Stephen Onserio Nyamwange and Cliff Onsongo

Abstract: The objectives of this study were to find out the extent to which Lean Six Sigma is implemented within
commercial banks in Kenya, and to determine the Critical Success Factors (CSFs) for implementation of Lean Six
Sigma in commercial banks in Kenya. The respondents were made up of managers from these commercial banks
in the Kenyan banking industry. The study adopted exploratory research. Primary data was collected using
questionnaires and analyzed using descriptive statistics and factor analysis. The study found that the following
application of tools and techniques of Lean and Six Sigma were used to a large extent; Voice of the Customers
(VOC), Cause and effect analysis, Total Quality Management (TQM), Cross -functional work teams, Continuous
Improvement (Kaizen), i Define- Measure- Analyse-Improve and Control (DMAIC) ,Total Preventive Maintenance
and Plan, Do, Check, Act (PDCA). The study also found that two main ways through which the banks knew about
Lean Six Sigma were through professional publications and through top management. All commercial banks
agreed on the following as the main Critical Success Factors in the implementation of Lean Six Sigma; Effective
Communication, Understanding tools and techniques within Lean Six Sigma, Effective use of Technology, Top
down management commitment and participation, linking Lean Six Sigma to customers, Leadership and
Environment that encourages the constant improvement of product and services

Keywords: commercial bank Lean and Six Sigma Banking Industry
Institution:  University Of Nairobi inoorero University
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Influence of power distance on employee performance and MNC performance

Dr. Oloko Margaret and Dr.Martin Ogutu

Abstract

Today, empowerment is being promoted as a general recipe for enhancing work performance. Today, there are
strong sentiments for suggesting that the effectiveness of this universalistic assumption is contingent on the degree
of power distance in a country. The main objective developed for this study is to determine whether the strength of
the relationship between employee empowerment and performance of a multinational corporation depends on power
distance. Data for the study was collected using a questionnaire which contained measurements of power distance,
employee empowerment and MNC performance. The questionnaire consisted of a Likert type scale ranging from 5 1
very great extentto 1 7 not at all. A census study of 60 multinational corporations operating in Kenya was conducted.
The response rate was 65%. That is, 39 firms were interviewed. Data was analyzed using multiple regression
analysis was used to test this hypothesis. Regression analysis was conducted and the findings showed that power
distance moderated the relationship between employee empowerment and MNC performance. The findings showed
t hat power distance is indeed a moderator in the re
equal to zero). This study has revealed that power distance of a host country will moderate the relationship between
employee empowerment and MNC performance.

Key Words: Power Distance, Employee Empowerment, Multinational Corporation Performance
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Abstract

This study investigated the effect of the external environment on corporate performance. Based on a survey of 23
companies listed on the Nairobi Stock Exchange, three environmental dimensions of complexity, dynamism and
munifi cence were used to describe Kenyads business envi
dimensions were then examined. The study reports that for the surveyed companies, varying degrees of external
environmental complexity, dynamism, and munificence exist which tend to be mostly manifested in economic factors,
competitive rivalry, market factors, technological factors, regulatory factors as well as threat of new entrants.
Consequently, these factors appeared to have great influenceinthec ompani esd® strategic d
the overall results for the effect of external environment on corporate performance were statistically not significant.
Based on the findings, implications of the study and suggestions for further study are presented.

Key Words: External Environment, Corporate Performance, Publicly Quoted Companies, Kenya
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Investigating Selected Organizational Variables, Leadership, Performance Intent and Organizational
Performance in Kenyan Public Enterprises Nyambura Koig i
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Evaluation of Applicability of Al t manos Revised Mod
Companies Quoted in NSE Martin Ondipo, Andrew Sitati,

Abstract

This study assesses whether Edwar d Al t ma reéusefulfin predictingi
business failure in Kenyan. The population of this study is composed of all the companies listed in the Nairobi Stock
exchange 1989 to 2008. Twenty firms are selected for the study: 10 firms that continue to be listed and 10 firms that
were delisted in Nairobi stock exchange during period 1989 to 2008. The source of Secondary data is obtained from
financial reports of these listed and delisted companies at the Nairobi Stock Exchange and the Capital Markets
Authority. This research study reveals that Edward Altmandés financi
applicable in 8 out of the 10 failed firms that were analyzed, which indicates a 80% successful prediction of the
model. On the 10 non-failed firms analyzed, 9 of them proved t ha't Edward Altmands f
model was successful indicating a 90% validity of the model. The study concludes that Edward Altman model of
predicting financial failure of companies is a useful tool for investors in the Kenyan market

KEY WORDS: Financial Distress, Predictability, Altman Model
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ASSESSMENT OF THE RELATIONSHIP BETWEEN ISO 9001 CERTIFICATION AND PERFORMANCE OF
MANUFACTURING FIRMS IN NAIROBI  Dickson Mark Odhiambo Anyango and Dr. Kenneth Wanjau

Abstract

Purpose i ISO9001lcerti ficati on i s ipacedomariufaatuting warld witlo acbrapardes incfeassgly
becoming ISO 9001 certified. However, impact of ISO 9001 certification on performance remains controversial with a
number of empirical studies alluding to nullity of ISO certification on performance. The purpose of this paper is to
establish the effect of ISO 9001 certification on performance of manufacturing firms in Nairobi, Kenya. The
manufacturing sector contributes t &DR). .Deswyi/methedalograpmoacs i
adopting a descriptive survey design, questionnaires were administered to all the ISO certified manufacturing
companies registered by Kenya Bureau of standards (KEBS) in Nairobi which were 15 in number. However, the
study was conducted on 11 companies that were responsive. Data was analyzed with the use of frequency
distribution, percentage and mean. Pearson correlations coefficient was also used to illustrate the significance of the
association between performance and ISO 9001 certification. Findings i The study found out that there was increase
in performance after ISO 9001 Certification adoption as shown by greater positive impact on higher perceived quality
(100% of the responses), improved corporate image (100%), competitive advantage (100%) and increased market
share (72.7%). The study also found that ISO 9001 certification impacted positively on financial resource
management (p=0.001) and customer satisfaction (p=0.03). Insignificant but positive results were established
between 1SO 9001 certification and human resource management (p=0.074) and control measures (p=0.061).
Practical implications i The paper concludes that, ISO 9001 certification has a positive impact on manufacturing
compani eso per f or maia aesourde hnmamagegnént and ouatomer satisfaction. Manufacturing
companies should adopt 1SO 9001certification as it would ensure better business performance. Originality/value 1
This is one of the few studies on the relationship between 1SO 9001 certification and performance of manufacturing
companies and its findings are very relevant to the manufacturing sector in Kenya.

Key: ISO 9001 certification, Manufacturing companies, Quality Management
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